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intabath  salts. 
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We're  making  a  big  splash  in  the  bath  salts  market. 
And  as  a  special  introductory  offer  we're  giving  away  U6ttOl« 
a  refillable  waterproof  container  with  every  pack.  Deep  Fresh  Bath  Salts 


What  the  Scots  have 
been  putting  on 
Rabbies  burns,  m 


•  •  • 


Tubifast  -  the  new  tubular  dressing 
retention  bandage  from  Seton  -  has 
been  test  marketed  in  Scotland.  And 
emerged  with  flying  colours. 

So  having  convinced  the  canny 
Scots  of  its  worth,  Tubifast  is  about 
to  make  a  foray  south  of  the 
border. 

Into  chemists' shops 
nationally. 


lis  now 


nationally 


Needing  no  pins,  no  tying,  no  taping,  new 
Tubifast  is  applied  instantly. 

Making  the  business  of  dressing  retention 
on  all  manner  of  minor  injuries  easier  and  faster 
than  ever  before. 

Features  which  will  be  readily  appreciatec; 
by  your  customers  -  and  seen  throughout  the  land  via  nationa 
advertising  support  in  Readers'  Digest,  Womans'  Own,  Woman  &  Home! 
TV  Times  and  Radio  Times 

Full  details  of  the  special  Tubifast 
introductory  offer  are  yours  for  the 
asking. 

Please  complete  and  post 
the  coupon  today. 


womans  uwn,  woman  <y  Home 

Setori 

THE  TUBIGRIP  PEOPLE 

Seton  Products  Limited  Tubiton  House 
Oldham  OLI  3HS  Tel  061-652  2222  Telex:  669956  I 


Please  send  me  details  of  the  special  introductory  offer  on  new  Tubifas 
Name  


h  Address„ 


tubifast  The 


Post  to:  Seton  Products  Limited  ■  Tubiton  House  •  Oldham  OLI  3H: 
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Importing  out? 

So  the  Department  of  Health  has  finally 
revealed  its  intentions  on  the  question  of 
parallel  importing.  In  a  letter  to  the 
National  Pharmaceutical  Association  Mr 
John  Patten,  Joint  Parliamentary  Under 
Secretary  confirms  that  "it  is  certainly 
our  intention  to  amend  the  Order  as  soon 
as  circumstances  permit". 

The  Order  referred  to  is  the  Medicines 
(Exemption  from  Licences)  (Importation) 
Order  1978  No.  1461,  under  which  some 
of  our  more  unscrupulous  bretheren  have 
been  importing  cut-price  drugs  from  the 
Continent. 

But  what  the  DHSS  does  not  say  is 
when  circumstances  are  likely  to  permit  a 
change.  The  problems  are  "complex",  we 
are  told,  and  it  is  necessary  that  proposals 
be  "carefully  considered"  before  they  are 
made  public.  There  is  the  reconciling  of 
UK  law  under  the  Medicines  Act  with  the 
directives  and  recommendations  from  the 
EEC.  Harmony  must  prevail! 

The  DHSS  have  been  looking  into  this 
little  problem  since  early  March.  There 
were  suggestions  that  a  statement  might 
have  been  made  at  the  annual  dinner  of 
the  Association  of  the  British 
Pharmaceutical  Industry  on  April  20,  but 
the  relevant  part  of  the  speech  from 
Professor  Rosalinde  Hurley,  chairman  of 
the  Medicines  Commission,  was  omitted. 
Swept  under  the  carpet  to  avoid  pre- 
election ripples  perhaps?  Or  are  the 
Government  so  caught  up  in  the  idea  of 
cutting  back  the  drugs  bill  that  they  are 
prepared  to  sanction  the  present  level  of 
parallel  importing  with  a  view  to  clawing 
it  back  later.  After  all,  the  PSNC 
estimates  the  value  of  unlicensed  imports 
is  only  £10m  to  £15m  a  year.  This  is  a 
drop  in  the  ocean  to  the  pharmaceutical 
industry,  but  will  take  on  a  different 
aspect  if  a  future  discount  inquiry  decides 
to  clawback  remuneration  from 
pharmacy  contractors,  the  majority  of 
whom  are  "innocent". 

Nor  has  the  DHSS  answered  the  NPA 


on  the  question  of  the  legality  of  parallel 
importing.  Legal  opinion  given  to 
Maltown  Ltd  suggests  that  anyone 
parallel  importing  ethicals  not  covered  by 
a  product  licence  is  unlikely  to  be 
prosecuted  by  the  DHSS.  The  NPA  has 
suggested  that  the  Government  is  being 
substantially  defrauded  by  the 
importation  of  low  priced  medicines,  and 
finds  the  present  state  of  affairs 
"confused,  unclear  and  most 
unsatisfactory". 

The  DHSS  says  it  is  following  up  all 
evidence  which  suggests  that  medicines 
are  being  imported  illegally.  The  scarcity 
of  prosecutions  indicates  how  firm  the 
ground  is  that  parallel  importers  are 
standing  on. 

It  is  rare  enough  for  trade, 
representative  and  professional  bodies  to 
agree  unanimously  that  action  should  be 
taken,  but  it  still  doesn't  seem  to  persuade 
the  DHSS  to  move  any  faster.  All  we  can 
hope  is  that  "circumstances"  permii  this 
sooner  rather  than  later. 

And  when  the  next  discount  inquiry 
takes  place  (and  be  sure  it  w  ill  if  the 
problem  gets  any  bigger)  and  pharmacy 
contractors  are  held  to  account,  there  will 
be  little  sympathy  from  the  Department. 
It  will  be  the  fact  that  the  profession  could 
not  keep  its  own  house  in  order  that  will 
be  the  telling  point  rather  that  the  fact 
that  pressure  from  trade  and  industry 
failed  to  persuade  the  Government  to  take 
action. 

Nonetheless,  the  fact  that  the 
Government  has  at  last  announced  its 
intention  to  close  the  parallel  importing 
loophole  will  be  welcomed  by  all 
pharmaceutical  bodies. 


C&D  Price  Service 

See  pi 98  for  full  list  of  changes  in 
manufacturers'  basic  NHS  prices, 
notified  since  last  week  (July  23, 
pi 65),  and  too  late  for  inclusion  this 
week's  Price  Supplement.  Also  for 
some  prices  changes  omitted  from  the 
Supplement. 
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THIS  WEEK'S  NEWS 


DHSS  to  block  parallel 
import  loophole 


The  Department  of  Health  intends  to 
amend  the  Exemption  Order  which  allows 
parallel  importing  of  medicines  "as  soon 
as  circumstances  permit"  and  is  preparing 
proposals  for  public  consultation. 

In  a  letter  to  National  Pharmaceutical 
Association  director  Tim  Astill  the  DHSS 
says:  "Unfortunately  the  wording  of  the 
Order (SI  1978  No  1461) has  been  found 
to  be  wide  enough  to  allow  the  parallel 
importing  of  medicines  for  unsolicited 
supply  against  prescription.  Although  we 
have  no  evidence  of  specific  harm  from 
products  so  imported  the  potential 
hazards  are  recognised  and  it  is  certainly 
our  intention  to  amend  the  Order  as  soon 
as  circumstances  permit." 

However  the  letter  goes  on  to  say  that 
the  introduction  of  a  more  restrictive 
Exemption  Order,  and  arrangements  to 
control  imports  from  the  EEC,  would 
appear  to  breach  UK  obligations  to  the 
Community. 

"On  the  aspect  of  reconciling  licence 
controls  under  the  Medicines  Act  with  the 
recommendation  of  the  European 
Commission  .  .  .  the  Department  is 
preparing  a  set  of  proposals  to  a  stage 
where  the  Licencing  Authority  is  ready  to 
undertake  public  consultation." 

The  DHSS  warns  that  the  problems 
are  complex  and  the  proposals  will  have 
to  be  carefully  considered  before  being 
made  public.  "To  issue  too  generalised  a 
scheme  for  comment  would  also  mean 
that  more  time  would  elapse  between 
consultation  and  implementation,"  the 
Department  says. 

A  letter  from  Mr  John  Patten,  joint 


RPA  in  protest  over  pay 
of  dispensing  doctors 


Parliamentary  Under  Secretary,  in  reply 
to  a  letter  Mr  Astill  wrote  in  June  (C&D 
June  1 8),  confirms  that  "there  is  nothing 
further  that  I  can  add  now  about  our 
consideration  of  parallel  importing".  Mr 
Patten  makes  it  clear,  though,  that  all 
suggestions  of  possible  breaches  of  the 
Medicines  Act  are  being  followed  up  by 
the  Department  and  several  cases  are 
under  investigation. 

Mr  Patten  adds  that  the  information 
provided  by  the  NPA  (C&D  April  30  and 
June  18)  on  wholesalers  involved  in 
parallel  importing  has  been  investigated 
by  the  DHSS,  and  says:  "If  you  have  any 
further  hard  evidence  which  suggests  that 
products  are  being  illegally  imported  or 
that  fake  products  are  on  the  British 
market,  we  should  be  glad  to  have  this." 

"Not  prepared  to  wast . . .' 

Mr  Astill  says  he  is  not  prepared  to  wait 
too  long  for  the  Department  to  make 
public  their  proposals  to  cut  out  parallel 
importing.  "I  still  do  not  understand  why 
the  Department  is  taking  so  long,"  he  told 
C&D.  The  subject  was  discussed  by  the 
NPA  board  at  their  meeting  earlier  this 
week.  Mr  Astill  will  be  speaking  on  Radio 
4's  "File  on  4"  on  Tuesday  next  at 
8.05pm  and  again  on  Wednesday  at 
4. 10pm  on  parallel  importing. 

The  Association  of  the  British 
Pharmaceutical  Industry  says  it  has  been 
expecting  a  statement  of  this  kind  for 
some  time,  and  is  obviously  reflecting  the 
attitude  of  most  manufacturers  when  it 
says  the  industry  will  be  pleased. 


far  less  stringent  manner  when  it  comes  to 
emoluments  paid  and  the  complete  lack  of 
clawback  made  on  discounts  received  and 
double  reimbursements  paid,"  says  Mr 
John  Davies,  RPA  secretary. 

The  RPA  has  been  encouraged  by  the 
decision  to  look  at  reimbursements  to 
dispensing  doctors,  Mr  Davies  says. 

Possible  savings 

The  letter  goes  on  to  suggest  two  other 
areas  that  could  be  looked  at  to  produce 
savings.  The  actual  costs  of  drugs 
supplied,  taking  into  account  allowances 
for  free  supply  of  drugs,  sampling  and 
other  offers  together  with  drug 
substitution,  should  be  examined.  The 
distinctions  between  doctor  and 
pharmacist  when  it  comes  to  collecting 
prescription  tax  should  also  be  overcome, 
Mr  Davies  suggests. 


Rota  fees  up  by  5pc 
plus  from  August 

The  Department  of  Health  has  approved 
an  increase  in  rota  payments  with  effect 
from  August  1.  The  new  weekday  rates 
are  £5.25  (£5)  per  hour  and  for  early 
closing  days,  Sundays  and  public 
holidays,  £12.25  (£1 1.60)  per  hour. 

The  Department's  approval  of  the 
Pharmaceutical  Services  Negotiating 
Committee's  rota  claim  was  notified  to 
the  July  meeting  of  the  Committee.  Other 
matters  considered  were: 

□  Computer  pricing.  A  report  from 
PSNC  officers  on  a  comparison  of 
manual  and  computer  pricing  of  NHS 
prescriptions  in  Norfolk  and  Suffolk 
confirmed  the  accuracy  of  computer 
pricing.  The  Prescription  Pricing 
Authority's  processing  division  (No.  4)  is 
considering  "going  live"  in  Family 
Practitioner  Committee  areas,  Essex, 
Norfolk  and  Suffolk.  The  PSNC's 
Central  Checking  Bureau  is  checking  the 
input  of  prices  in  the  main  frame 
computer  which  contains  the  prices  of  the 
majority  of  prescription  items. 

□  Ostomy  products.  The  Committee 
looked  at  the  design  of  an  ostomy  advice 
card  which,  for  use  in  pharmacies  will  be 
issued  to  all  contractors  as  a  supplement 
to  an  NHS  Newsletter  shortly. 

□  Annual  dinner  with  MoH.  The  PSNC 
dinner  with  Kenneth  Clarke,  Minister  for 
Health,  as  guest  of  honour,  will  take  place 
on  November  8,  at  the  St  Ermin's  Hotel, 
London.  The  Committee  is  to  invite  LPCs  , 
to  send  a  representative  to  the  dinner. 

□  Welsh  Pricing  Committee.  The 
Committee  recommended  that  Mr  R.B. 
Harrison  be  re-appointed  as  a  pharmacist 
member  on  the  Welsh  Pricing  Committee 
for  a  period  of  three  years  commencing 
May  1,  1983. 


CSM  card  alternative 


An  alternative  system  of  adverse  reaction 
reporting  involving  pharmacists  is  being 
considered  by  a  newly  formed  Local 
Government  and  Health  Rights  Group. 

Beverly  Beech,  one  of  the  three  group 
members,  believes  that  there  must  be  a 
better  method  than  the  Committee  on 
Safety  of  Medicines'  yellow  card 
reporting  system.  She  is  currently  looking 
into  the  workings  of  the  CSM  and  will 
probably  test  the  feasability  of  the  scheme 
with  a  pilot  study  in  one  London 
borough.  The  group,  funded  by  a  £37,725 
GLC  grant  expected  to  last  for  about  one 
year,  hope  to  advise  consumer  groups  on 
all  aspects  of  health  rights  and  local 
government. 


The  Rural  Pharmacists  Association  has 
written  to  the  Secretary  for  Social 
Services,  Norman  Fowler,  expressing 
concern  that  dispensing  doctors  are 
treated  in  a  far  less  stringent  manner  than 
pharmacists  over  remuneration.  The 
Association  also  claims  that  millions  of 
pounds  have  been  paid  out  on  double 
reimbursement  of  costs  and  are  therefore 
due  for  clawback 

"At  a  time  when  searching  and  precise 
measures  are  being  taken  to  ensure  that 
community  pharmacists  are  not  receiving 
payments  over  and  above  the  negotiated 
rate,  it  becomes  a  matter  of  great  concern 
that  the  dispensing  doctor  is  treated  in  a 


176 


Chemist  &  Druggist  30  July  1983 


1=1.1 — kAfcAr^rvl 


'1  understand  your  concern  —  but  I'm  still  worried  about  the  sponsorship  aspect!" 


NPA  campaign  to 
continue  next  year: 
cost,  £50  a  pharmacy 

The  National  Pharmaceutical 
Association's  advertising  campaign  is  to 
continue  in  1984  and  on  a  similar  budget 
to  the  £  Vi  m  used  this  year  —  members' 
contributions  will  remain  at  £50  per 
pharmacy. 

The  Board  of  the  NPA  this  week 
approved  an  advertising  subcommittee 
recommendation  that  the  campaign 
continue  next  year,  again  using  magazine 
advertising  as  the  main  medium.  Director 
Tim  Astill  told  C&D  that  the  agency. 
Beam  Advertising,  will  be  asked  to  look 
for  suitable  sponsors  to  tie  in  with  the 
theme  of  the  campaign.  "For  the 
campaign  to  be  effective  it  must  have 
maximum  impact  on  both  the  public  and 
pharmacists.  Sponsorship,  particularly  at 
televised  events,  can  help  achieve  this." 

Mr  Astill  says  the  Board  has  yet  to 
consider  the  general  subscription  to  the 
NPA.  However,  the  NPA  is  operating 
"well  within  budget"  and  any  general 
increase  will  be  low  or,  alternatively,  the 
subscription  will  remain  the  same. 

Sainsbury  and 
ASA  complaint 

Mr  Raymond  Hutchinson,  a  retired 
pharmacist,  has  complained  about  an 
advertisement  in  the  Daily  Mail  July  5, 
with  the  copy  line  "Take  care  of  yourself 
with  Sainsbury's  prices".  Among  the 
products  advertised  was  Dispirin  (£0.75 
for  24). 

In  his  letter,  published  in  the  Daily 
Mail  July  25,  Mr  Hutchinson  explained 
that  medicines  are  retail  price  maintained 
and  that  the  advert  is  misleading  because 
it  implies  Disprin  are  cheaper  at 
Sainsbury.  In  fact,  if  a  larger  Pharmacy- 
only  pack  is  purchased  Disprin  are 
cheaper  still  per  tablet,  he  added. 

Mr  Hutchinson  also  sent  a  letter  to  the 
Advertising  Standards  Authority  who  are 
currently  looking  into  the  matter. 


French  TOMs  to  P' 


Four  anti-fungal  preparations  have  been 
released  from  prescription  only  control  in 
France.  Clotrimazole,  econazole  nitrate, 
isoconazole  nitrate  and  miconazole 
nitrate  are  all  imidazole  compounds,  and 
the  conditions  they  will  be  available  for 
OTC  are  skin  treatments  and  vaginal 
application.  The  equivalent  products  in 
the  UK  are  Canesten,  Pevaryl,  Ecostatin, 
Gyno-Pevaryl,  Travogyn,  Daktarin, 
Monistat. 


■  Changes  in  Canadian  patent  law  are 
being  considered  after  multinational 
pharmaceutical  companies  asked  that 
generics  be  removed  from  the  market. 


NPA  advertisement 
wins  an  award 

One  of  the  six  advertisements  that  are 
currently  featuring  in  the  National 
Pharmaceutical  Association's  £'/:m-plus 
campaign  to  promote  the  community 
pharmacist  and  his  skills  has  won  a 
Reader's  Digest  advertising  award. 
Showing  medicines  and  with  the  copy  line 
"Take  your  pharmacist's  advice  before 
you  take  anything  else"  the 
advertisement,  in  the  July  issue  of 
Reader's  Digest,  was  runner  up  in  the  "10 
Million  Club  Award". 

A  different  three  independent  judges 
from  the  advertising  industry  assess  the 
advertisements  in  each  issue  for  their 
ability  to  deliver  their  message,  visual 
clarity,  strong  copy  and  suitability  to  their 
target  audience.  This  is  the  first  time  a 
runner-up  has  ever  been  nominated  since 
the  Club  was  founded  in  1974:  in  that 
time  the  judges  have  withheld  the  award 
on  four  or  five  occasions.  The  NPA's 
agency  is  Beam  Advertising. 

Second  prize  better' 

Mr  Alan  Blacher,  commercial 
development  manager,  British  Airports, 
and  one  of  the  judges,  says:  "This  month, 
I  feel  that  winning  second  prize  was  better 
than  winning  first,  because  it  took  more 
soul-searching  to  determine  that  we  would 
award  this  prize  —  the  first  time  it  has 
ever  been  made."  Mr  Blacher  finds  the 
advertisement  "reassuring"  as  a 
consumer:  "It  is  a  very  good,  honest, 
clear  piece  of  work  that  needed  to  be 
done." 

He  is  also  impressed  that  the  NPA  has 
managed,  through  the  support  of  its 
membership  and  industry,  to  finance  the 
campaign  on  a  tight  budget.  "If  we  had 
known  about  the  difficulties  they  had 
faced  before  we  judged  the  competition 
we  might  have  given  the  NPA 
advertisement  the  award  on  a  'sympathy' 
vote.  Other  companies  involved  probably 
had  'pots'  of  money  available  from 
profits,"  he  says. 

Another  of  the  judges,  Mr  Stewart 
Duncan,  chairman  of  advertising  agency 


Crawfords,  says  he  was  not  aware  of  the 
campaign  before  seeing  the 
advertisement.  However,  he  is  extremely 
impressed  that  a  body  of  independents 
can  organise  to  address  themselves  to  such 
a  problem.  "The  advertisement  is  well 
presented,  crisp,  almost  clinical  and 
presents  the  pharmacist's  case  in  exactly 
the  right  atmosphere." 

He  thinks  that  recent  developments  in 
the  retail  trade  have  been  quite  exciting 
and  may  have  taken  the  public's  mind  off 
the  pharmacist's  main  role:  "...  that  he 
is  there  to  help  cure  the  sick."  He  says  the 
campaign  should  get  the  focus  back  on 
the  chemist  and  the  industry. 

However,  Mr  Duncan  says  he  has  not 
seen  any  support  for  the  campaign  in 
pharmacies  at  POS.  "It  is  important  for 
the  pharmacist  to  keep  in  the  picture  and 
identify  with  the  aims  and  objectives  of 
the  campaign  for  it  to  have  full  effect." 

Mr  Astill  says  . . . 

To  get  an  independent  and  objective 
endorsement  of  the  campaign  from 
professionals  is  very  encouraging,  says 
NPA  director  Tim  Astill.  "It  is  still  very 
early  to  gauge  public  reaction  —  market 
research  is  to  take  place  in  the  Autumn," 
However,  Mr  Astill  says  the  fact  that 
there  has  been  no  direct  reaction  from  the 
public  is  very  encouraging."  If  there  had 
been  the  slightest  thing  wrong  with  the 
advertisements  we  would  have  had  a 
vociferous  response  from  the  public." 

He  says  that  both  reports  reaching  the 
NPA  and  his  own  personal  observations 
indicate  that  the  "vast  majority"  of 
pharmacists  are  supporting  the  campaign 
at  POS  with  either  the  showcard  or  acrylic- 
display  stand.  And  that  some  members 
who  had  been  sceptical  about  the  outcome 
of  the  campaign  have  reported  that  more 
people  have  been  asking  them  to  give 
advice  since  the  launch. 


NI  script  statistics 


Chemist  and  appliance  suppliers  in 
Northern  Ireland  in  March  dispensed 
1,226,391  prescriptions  (755,649  forms)  at 
a  gross  cost  of  £5,467, 1 57.38  with  an 
average  cost  of  £4.46  each. 
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Cuts  —  pharmacists' 
plight  highlighted 
in  Commons 


Protests  by  retail  pharmacists  that  they 
are  being  unfairly  treated  as  a  result  of  the 
action  taken  by  the  Government  to  curb 
excess  profits  made  by  the  drug 
companies  have  been  highlighted  in  the 
Commons  by  Mrs  Edwina  Currie  (Con). 

While  welcoming  the  Government's 
detemrination  to  get  value  for  money 
from  the  pharmaceutical  industry  she 
emphasised  that  the  arrangements  meant 
that  in  August  and  September  the  main 
brunt  would  fall  on  retail  dispensing 
chemists  who  would  require  six  to  eight 
weeks  to  clear  their  higher  priced  stocks. 

Mr  Norman  Fowler,  Secretary  for 
Social  Services,  denied  that  the  main 
brunt  would  fall  on  the  chemist,  but 
admitted  that  the  new  arrangements 
would  clearly  have  some  impact  on  them. 
He  undertook  that  the  Government  would 
consider  the  representations  being  made 
by  the  pharmacists  and  assured  MPs  that 
arrangements  would  be  made  for  a 
Minister  to  meet  their  representatives 
(C&D,  July  23,  pl36). 

Mr  William  Hamilton  (Lab)  claimed 
that  confidential  information  given  to  the 
House  of  Commons  Public  Accounts 
Committee  had  revealed  a  disgraceful 
state  of  affairs  with  some  drug  companies 
securing  more  than  100  per  cent  profit 
from  the  products.  He  called  for  more 
robust  action  by  the  Government 
"against  this  exploitation  of  the  NHS". 

Dismissing  Mr  Hamilton's  "foolish 
generalisations",  Mr  Fowler  insisted  that 
there  was  no  question  of  the  NHS  being 
exploited.  He  stressed  that  the 
pharmaceutical  industry  employed  about 
67,000  people  and  contributed  about 
£600m  a  year  to  the  UK  balance  of 
payments. 

Mr  Laurie  Pavitt  (Lab)  mentioned 
that  the  report  by  the  PAC  had  shown 
that  the  Pharmaceutical  Price  Regulation 
Scheme  was  a  "shambles".  The 
Government  should  implement  the 
Greenfield  Report  on  generic  prescribing. 
If  this  could  not  be  done  the  Mnister 
should  use  his  powers  to  establish  a 
Crown  Patent  in  cases  where  drug 
companies  held  the  NHS  to  ransom. 

Annual  contribution  £50m 

Mr  Fowler,  who  recalled  that  it  was  a 
Labour  government  that  established  the 
PPRS,  emphasised  that  it  was  now  being 
reviewed.  The  review  covered  return  on 
capital,  promotional  expenditure  and  the 
issues  raised  by  the  Greenfield  Report.  He 
confirmed  that  the  review  was  expected  to 
lead  to  further  reductions  in  the  profits  of 
drug  companies  and  made  it  clear  that  the 
£25m  clawback  already  agreed  with  the 
industry  was  for  a  six  month  period.  The 
annual  contribution  would  be  £50m.  Mr 
Fowler  stated  that  the  cost  of  NHS  drug 
dispensing  in  the  three  years  to  1981-82 


increased  by  approximately  15,21  and  40 
per  cent  respectively. 

Minister  for  Health,  Mr  Kenneth 
Clarke,  told  Mr  Pavitt  that  the 
Department  normally  regarded  a 
company's  profit  as  excessive  when  it  was 
more  than  10  percentage  points  higher 
than  the  company's  target  rate  of  return 
for  the  year.  "The  Government  will  take 
steps  to  recover  profits  above  that  level  in 
every  case,  and  in  some  circumstances  will 
also  recover  profits  below  that  level,"  Mr 
Clarke  said. 

"The  band  of  profits  between  the 
target  return  and  10  percentage  points 
above  that  return  is  known  as  the  'grey 
area'.  The  size  of  that  'grey  area'  is  under 
review  as  part  of  the  Government's  wider 
review  of  the  PPRS. 

Mr  John  Patten,  Under  Secretary  for 
Social  Services,  reported  that  annual 
financial  returns  submitted  by 
pharmaceutical  companies  showed  that  in 
1981  the  UK  pharmaceutical  industry 
spent  £242m  (excluding  capital 
expenditure)  on  R&D. 

Mr  Clarke  told  MPs  that  the  annual 
financial  returns  submitted  by  the  larger 
pharmaceutical  companies  showed  that 
for  1981  the  actual  return  on  capital  was 
19.6  per  cent.  After  adjustment,  for  such 
factors  as  sales  promotion,  expenditure 
above  the  admissible  limit,  the 
Department's  own  assessment  of  profit 
would  be  "somewhat  higher". 

□  The  Department  of  Health  had  still  not 
given  executives  of  the  Pharmaceutical 
Services  Negotiating  Committee  a  date 
for  their  expected  meeting  this  week  on 
the  drugs  bill  cut  and  the  discount 
inquiry,  as  C&D  went  to  press. 

A  PSNC  spokesman  said  this  week 
that  the  Committee  are  anxious  to  hear  of 
any  pharmaceutical  wholesaler  who  fails 
to  reduce  his  basic  trade  prices  on 
August  1  (or  earlier),  in  line  with 
manufacturers'  price  decreases  required 
by  the  Government. 

□  Unichem  say  that  all  price  changes 
received  from  manufacturers  by  the 
afternoon  of  Friday,  July  29,  will 
becomee  effective  August  1 .  Others  will 
become  effective  the  day  after  receipt  of 
the  information  from  manufacturers. 

Fall  in  adverse 
reaction  reports 

The  Committee  on  Safety  of  Medicines 
received  10,922  reports  of  suspected 
adverse  reaction  during  1982,  a  drop  of 
about  16  per  cent  over  1981  figures. 

The  high  figure  for  1981  was  a  result 
of  the  large  number  of  reports  received  on 
Opren,  so  some  reduction  was  expected. 
But,  because  the  CSM  attaches  great 
importance  to  its  role  in  drug  monitoring, 
it  is  concerned  that  the  1982  figure  is  only 
82  higher  than  the  total  number  of  reports 
received  in  1979  and  lower  than  the  total 
for  1978.  A  working  party  is  considering 
how  adverse  reaction  monitoring  can  be 
extended  to  pharmacists  and  opticians. 

The  Committee  on  the  Review  of 


Medicines'  annual  report  says  that  the 
number  of  licences  remaining  to  be 
reviewed  at  the  end  of  1982  was  estimated 
at  12,600,  a  reduction  of  some  1,400  in  the 
number  of  unreviewed  licences  from  1981. 

The  British  Pharmacopoeia 
Commission's  annual  report  expresses 
concern  about  the  apparent  inadequate 
regulation  of  pharmaceutical  trade 
marks.  The  Commission  and  licencing 
authority  have  drafted  a  code  of  conduct 
which  is  being  discussed  with  the 
Association  of  the  British  Industry  and 
other  interested  organisations.  Annual 
reports  for  1982  of  Medicines 
Commission,  CSM,  BP  Commission,  etc 
(HMSO,  £2,65). 

PEOPLE 


PSNI's  Billy 
Gorman  retires 


Mr  Billy  Gorman,  (left)  retires  this  week 
after  37  years  service  as  secretary  to 
the  Pharmaceutical  Society  of 
Northern  Ireland.  PSNI  president  Mr 
Harvey  Galbraith.  presents  a  colour 
television  set  —  a  personal  gift  from 
PSNI  Council  members  —  at  a  dinner 
held  in  Mr  Gorman 's  honour  last  week, 
following  the  July  Council  meeting. 


Mr  Derek  Lawson  (left),  who  takes  over 
from  Mr  Gorman  on  August  1  as  PSNI 
secretary,  studies  a  greeting  card  sent 
to  Mr  Gorman  (centre)  by  Council 
members,  together  with  president,  Mr 
Harvey  Galbraith. 
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TOPICAL  REFLECTIONS 

By  Xrayser 


Mr  Thomas  D.  Clarke,  FPS,  regional 
pharmaceutical  officer,  Yorkshire 
Regional  Health  Authority,  outside 
Buckingham  Palace  after  his  investiture 
on  Tuesday.  Mr  Clarke  was  awarded  the 
OBE  in  the  Birthday  Honours  fC&D, 
June  18,  p1113).  He  is  pictured  with  his 
wife  Jean,  daughter  Janet  and  son  Peter 


Mr  Cheyne  gets  top 
jobatNIDHSS 

Mr  Brian  Cheyne,  MPSNI,  has  been 
appointed  chief  pharmaceutical  officer  in 
the  Northern  Ireland  Department  of 
Health  and  Social  Services,  in  succession 
to  Dr  Norman  Cooper,  who  has  retired. 

Educated  at  Campbell  College,  Mr 
Cheyne  is  a  graduate  of  the  Institute  of 
Personnel  Management.  He  has  had 
experience  of  sales  and  marketing  with 
Pfizer  and  Thornton  &  Ross  and  has 
worked  in  personnel  at  Roche  Products 
Ltd  and  wholesalers  Thos  McMullan  Ltd. 

Earlier  in  his  career  Mr  Cheyne  ran  his 
own  pharmacy  business  in  Coleraine, 
w  hen  he  was  secretary  of  the  North  West 
Branch  of  the  Pharmaceutical  Society  of 
Northern  Ireland. 

Mr  Cheyne  is  married  with  two 
children  and  lives  in  Lisburn. 


Dinner  in  honour 
of  Dr  Whittet 


Mr  Tim  Astill,  NPA  director,  proposed 
the  toast  to  Dr  T.D.  Whittet,  Master  of 
the  Society  of  Apothecaries,  at  a  dinner 
held  in  his  honour  this  week.  Mr  Astill 
spoke  of  his  illustrious  pharmaceutical 
career,  particularly  his  role  in  the 
advancement  of  pharmaceutical  science 
and,  latterly  in  the  medico- 
pharmaceutical  history. 

The  dinner  was  held  to  mark  Dr 
Whittet's  year-long  tenure  as  Master  of 
the  Society.  It  was  organised  by  Dr  Colin 
Roberts,  who  proposed  toasts  to  the 
Society  and  pharmacy:  Dr  Hopkin 
Maddock  responded. 


One  man  band? 


Last  week  we  saw  a  brave  man  attempting 
a  one  man  survey.  Mr  Ashwin  Tanna,  a 
proprietor  pharmacist  from  Dulwich  is 
asking  the  pharmacists  who  read  C&D 
"Do  you  believe  that  a  pharmacy  should 
only  be  opened  and  owned  by  a 
pharmacist".  And  he  proposes  to  initiate 
parliamentary  changes! 

Well,  it's  a  simple  enough  question, 
and  I  intend  to  answer  yes.  But  to  my 
mind  it's  all  too  simple.  Who  is  going  to 
help  Mr  Tanna?  Because  he's  going  to 
need  help.  He's  going  to  need  finance 
(lots  of  it),  time  (lots  of  it),  and  informed 
advice  from  experts  in  the  field  of 
parliamentary  proceedure,  as  well  as  an 
acceptable  PR  team. 

While  I  believe  the  executive  members 
of  the  Pharmaceutical  Services 
Negotiating  Committee  would 
undoubtedly  feel  as  we  do,  that  the  idea  is 
right,  they  are  employees  of  a  contractor 
committee,  whose  membership  is  made  up 
from  all  the  owners  of  pharmacies.  Unless 
they  had  a  directive  from  the  board  of 
control  it  would  be  improper  for  them  to 
devote  anything  other  than  their  personal 
time  to  the  project. 

The  National  Pharmaceutical 
Association  is  in  the  same  boat,  dedicated 
to  the  interests  of  the  proprietors  of 
pharmacies.  The  fact  that  most  members 
happen  to  be  pharmacists  is  incidental. 
Make  no  mistake,  neither  director  Tim 
Astill,  nor  any  of  his  helpful  team  could 
do  other  than  stand  back,  since  non- 
pharmacist  owners  would  have  every  right 
to  complain  that  their  interests  were  being 
damaged. 

Which  leaves  the  Pharmaceutical 
Society  of  Great  Britain.  What  can  we 
say?  One  or  two  things.  Mr  Tanna  is 
doing  something  I  think  the  Society  ought 
to  have  done  years  ago.  Sounding  out  the 
membership.  I  am  not  so  sure  that  this 
simple  "yes/no"  answer  type  of  survey  is 
good  enough,  since  it  ignores  the 
mechanisms  of  how  the  desirable  state  is 
to  be  achieved.  In  my  opinion,  it  is  quite 
beyond  the  power  of  any  individual.  In 
my  way  I  have  tried  to  affect  change, 
along  with  many  others  by  a  constant  drip 
in  your  ear  (you  must  be  aware  of  it?), 
because  until  a  substantial  majority  of  us 
feel  strongly  about  it  we  will  never  regain 
control  of  our  profession.  But  even  1, 
with  my  overweaning  conceit,  would  not 
contemplate  a  single-handed  programme. 

There  is  no  way  a  single  man  should 
attempt  to  change  the  system  by  himself. 
I'm  all  for  what  he  suggests,  but  it  needs 
more  than  integrity,  goodwill,  honour, 
and  anger.  Above  all  such  a  change 
requires  almost  unanimous  agreement 
within  our  ranks  and  a  supremely  well 


organised  voice. 

The  only  body  which  represents 
pharmacists,  or  at  least,  whose 
membership  is  solely  comprised  of 
pharmacists  (which  is  not  quite  the  same 
thing)  is  our  Pharmaceutical  Society. 
Without  going  into  its  constitution,  we 
have  the  impression  that  it  sees  itself  as  a 
guardian  of  our  standards,  or  morals, 
part  of  our  education,  but  that  it  is 
determined  to  keep  to  this  limiting  role. 
Perhaps  it  believes  it  is  unable  to  be  more? 
Again,  in  my  opinion,  I  feel  it  should  act 
as  though  it  had  authority  to  clean  up  the 
abuses  within  our  ranks,  until  challenged 
in  the  courts.  If  we  lost  a  case  where  what 
we  were  doing  was  patently  correct,  then  I 
believe  we  would  be  in  a  position  to  ask 
for,  and  expect  to  get ,  the  changes  so 
many  of  us  know  we  should  have. 

In  the  meantime,  fill  in  Mr  Tanna's 
survey  and  give  him  enough  numbers  to 
produce  figures  of  value.  I  find  it  hard 
that  I  should  be  the  one  to  ask  him  to  do 
no  more  than  publish  the  results,  to  help 
us  all  see  the  weight  of  opinion,  and 
whether  it  is  significant.  We  need  a  full 
orchestra  and  a  massed  choir  to  succeed  at 
Westminster.  Menhuin  by  himself  would 
not  be  good  enough.  Not  enough  weight. 


Confusion  =  loss 


My  dispensing  stock  now  runs  at  some 
£1 1 ,000.  I  know  darned  well  I  don't  turn 
it  every  seven  weeks.  Because  in  common 
with  all  smaller  contractors  I  am  caught 
on  the  minimum-range  plateau  —  below 
which  I  cannot  fall  if  I  want  to  be  able  to 
"supply  without  delay"  the  items  on  any 
script  presented  at  my  pharmacy.  The 
rough  beating-stick  used  by  Government 
on  the  heads  of  industry  has  forced  the 
remarkable  reduction  of  two  and  a  half 
per  cent  in  drug  prices,  a  halt  to  inflation 
for  the  next  nine  months,  and  brought 
consternation  to  the  wholesalers.  The 
difficulty  in  programming  as  yet 
unknown  prices  over  the  whole  range  of 
medicines  is  daunting,  with  a  deadline 
August  1 .  How  C&D  will  cope  is  beyond 
me.  But  what  worries  me  more  even  than 
the  certainty  that  I  shall  lose  heavily  on 
my  stockholding,  is  the  knowledge  that, 
as  when  notional  pricing  was  the  game 
played,  there  will  be  delays  in  getting  the 
new  lower  prices  onto  my  invoices.  Unless 
I  can  find  the  time  to  check  prices  line- 
for-line  against  a  price  list,  it  will  give  me 
more  hidden  losses.  Life  is  but  a 
melancholy  pleasure!  (Ref  pi 98  C&D 
price  list  update). 


Chemist  &  Druggist  30  July  1983 


i  n 


Colourcare  International, 
Mansfield. 
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Colourcare  International, 
Chester. 


Forest  Photographic  Co., 
London. 


Despite  the  poor  weather  in 
May,  the  quality  of  prints  sent  in 
by  photofinishers  has  been  exceptional. 

As  a  result,  six  photofinishers  are 
feeling  very  pleased  with  themselves  as, 
in  return,  we  have  sent  them  some 
beautiful  prints  of  our  own. 

Six  Kodak  Silver  Awards  for  Quality. 

The  Silver  Award  Winners 
Colourcare  International,  Mansfield. 
Colourcare  International,  Chester. 
Forest  Photographic  Co.,  London. 
Grunwick  Processing  Laboratories  Ltd., 
Borehamwood. 
R.  H.Williams,  Haverfordwest. 
S.  H.  Shayler  Ltd.,  Carterton. 


Our  congratulations  on  achieving  the 
Kodak  Point  Standard  for  two  consecutiv 
months. 

Table  of  Merit  May  1983 
The  Table  of  Merit  for  quality  photo- 
finishing  using  'Kodak'  products  during 

May  1983  is: 

Colorama  Processing  Laboratories 

Ltd.,  London. 

Colorite,  Morecambe. 

Colourcare  International,  Mansfield. 

Colourcare  International,  Livingston. 

Colourcare  International,  Mitcham. 

Colourcare  International,  Chester. 


Grunwick  R.  H.  Williams,  Haverfordwest.       S.  H.  Shayler  Ltd.,  Carterton, 

icessing  Laboratories  Ltd., 
Borehamwood. 


for 
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^^Forest  Photographic  Co.,  London, 
runwick  Processing  Laboratories  Ltd., 
orehamwood. 

orman  Rooker  Ltd.,  Birmingham, 
botographic  Services  (N  W)  Ltd.,  Wallasey, 
ro  Am  (Laughtons  Photographs  Ltd.), 
3ynton. 

.H.  Williams,  Haverfordwest. 
H.  Shayler  Ltd.,  Carterton. 

The  Kodak  Awards  for  Quality 


The  competition 
is  open  to  all 
independent  photofinishers  who  use 
Kodak  'Ektacolor'  Paper  and  formulated 
Chemicals.  Kodak  and  its  subsidiary 
companies  are  excluded.  All  photo- 
finishers  who  regularly  and  continuously 
return  full  sets  of  quality  monitoring 
strips  to  the  Kodak  monitoring  service 
are  automatically  included  in  the 
scheme  which  runs  from  April  to 
December  1983. 


ifaitte.  It's  on  'Kodak' paper.  Efl 


Kodak  and  Ektacolor  are  trade  marks. 


COUNTERPOINTS 


Yardley  skincare  and 
colour  additions 

A  cleansing  lotion  /  make-up  remover, 
packed  in  a  200ml  polythene  bottle 
(£1 .99)  is  now  available  in  the  Second 
Nature  range  from  Yardley.  Each  bottle 
carries  an  introductory  offer  of  £1.49 
while  stocks  last. 

New  shades  of  pink  are  added  to 
Yardley's  range  of  lipsticks  and  nail 
enamels  with  sugar  almond  and 
strawberry  cream  for  lipstick  and  pink 
prelude;  sunset  melody;  rose  sonata; 


New  look  Disprin 


Disprin  has  been  given  a  new  look  and 
will  be  supported  by  a  £2m  Press  and 
television  campaign  in  the  August  / 
November  period.  Both  the  adult  and 
junior  Disprin  packs  have  been 
completely  re-styled.  Packs  now  come 
with  a  stronger  board  and  glazed  finish. 

A  new  double  facing  outer  has  also 
been  introduced  and  for  extra  stability  at 
POS,  the  24  size  now  has  a  6  x  4  tablet 
layout  in  place  of  the  8x3.  Pack  sizes  are 

Special  Formula 
moisturiser 

A  moisturiser  which  is  said  to  "control 
and  balance  the  activity  of  the  sebaceous 
glands"  is  now  available  as  part  of  Helena 
Rubinstein's  Special  Formula  range. 

The  company  says  the  cream  is  ideal 
for  oily  or  combination  skins  because  it 
replenishes  moisture  without  adding 
superfluous  oil.  Sodium  PCA,  myristyl 
ester,  mineral  clay  and  kaolin  make  up  the 
formulation  which  helps  to  "impart  a 
smooth  matt  finish". 

Special  Formula  regulating 
moisturiser  (30ml,  £12.50)  comes 
packaged  in  a  frosted  jar  with  black  and 
gold  cap  as  are  the  other  products  within 
the  Special  Formula  range.  Helena 
Rubinstein  Ltd,  Central  Avenue,  West 
Molesey,  Surrey  KT8  ORB. 

Nursing  care  duo 
from  Franklin  Medical 

Franklin  Medical  have  added  Simplic 
vaginal  syringe  (£5.05)  and  a  bladder 
syringe  (£1 .25),  which  is  supplied  sterile, 
to  their  range  of  nursing  care  products. 
Franklin  Medical,  PO  Box  138,  Turnpike 
Road,  Cressex  Industrial  Estate,  High 
Wycombe,  Bucks  HP  12  3NB. 
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oyster  and  iced  raisin  for  nail  enamel 
Yardley  of  London  Ltd,  Miles  Gray 
Road,  Basildon,  Essex. 


unchanged.  Reckitt  &  Co/man  Products 
Ltd,  Dansom  Lane,  Hull  HU8  7DS. 


More  Henna  haircare 


The  latest  additions  from  Henna  to  their 
Henara  haircare  line  are  setting  gel,  60g 
(£0.99)  and  conditioning  hairspray,  275ml 
(£1.76).  Henna  Hair  Health  Ltd,  Classic 
House,  1 74  Old  Street,  London  EC1. 


Bags  and  batteries 


A  free  Duracell  canvas  bag  is  available  in 
return  for  three  proofs  of  purchase  of  the 
batteries,  a  20p  coin  and  a  POS  leaflet. 
The  offer  is  open  until  the  end  of 
October.  POS  material  is  available  from 
Duracell  and  includes  header  cards  and 
leaflets.  Duracell  (UK),  Gatwick  Road, 
Crawley,  Sussex. 

Bickiepegs  have  been  repackaged  and 
the  new  cartons  are  now  filtering  in- 
store.  A  dramatic  increase  in  sales 
during  March  resulted  in  the 
introduction  of  the  new  packs  being 
brought  forward,  says  the  company. 
Bickiepegs  Ltd,  43Jopp's  Lane, 
Johnson  Street,  Aberdeen  AB1  1BX 


Bodysprays  added  to 
Ronson  range 

A  range  of  perfumed  deodorant  body 
sprays  (75ml,  £0.99)  are  now  available 
from  Ronson  Proprietaries. 

Lady  Ronson  bodyspray  comes  in  a 
light  aluminium  aerosol  can  in  four 
variants  —  Shakira,  Anika,  Camille  and 
Diana.  This  is  the  second  product  launch 
by  the  newly  formed  Ronson  Tradam 
company  and  follows  the  low-cost  battery 
range  (C&D  June  25,  pi  164).  The 
company  has  promised  'varied  and  vast' 
consumer  products  at  competitive  prices. 
Ronson  Proprietaries  (UK)  Ltd,  Emperor 
House,  151  Great  Ducie  Street, 
Manchester  M3  1DO. 


Cream  to  complement 
existing  lotion 

A  Cyclax  Moistura  deep  cleansing  cream 
is  being  introduced  to  complement  the 
existing  deep  cleansing  lotion. 

The  cream  (100ml,  £1 .99)  and  trial  pot 
(30ml,  £0.49)  is  available  in  outers  of  two 
dozen  with  an  introductory  offer  of  £1 .49 
for  the  100ml.  POS  material,  including 
shelf  edgers  and  display  material  is 
obtainable  from  Cyclax  Ltd,  Vale  Road, 
Camberley,  Surrey  GUI 5  3 AX. 


The  Simple  solution 


A  shampoo  for  frequent  use  has  been 
added  to  the  Simple  range  of  toiletries. 
With  a  formula  designed  for  regular  use 
the  shampoo  has  a  pH  of  6.5  and,  like  the 
gentle  shampoo,  comes  in  a  125ml 
polythene  bottle  (£0.69).  Albion  Soap 
Ltd,  113  Station  Road,  Hampton, 
Middlesex  TW12  2DY. 
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Polaroid  are  introducing  Supercolor 
video  cassettes  in  October.  For  home 
recording  the  videos  come  in  either 
VHS  or  Beta  formats.  Prices  have  not 
yet  been  decided.  Polaroid  (UK)  Ltd, 
Ashley  Road,  St  Albans.  Herts 


COUNTERPOINTS 


The  three  leading  Durex  brands  in  their  new  livery 


Diirex  trio  get 
new  look  and 
ad  support 

Three  Durex  brands  are  being  repackaged 
and  are  to  be  supported  by  point  of  sale 
material  and  a  women's  Press  advertising 
campaign  from  September. 

Nu-form  extra  safe,  taking  over  45  per 
cent  of  Durex  sales,  Fetherlite  extra  fine 
(over  Vi  of  sales)  and  Gossamer  ( 1 5  per 
cent)  now  come  in  updated  packs  with  a 
strong  range  identity. 

"Our  new  packaging  is  designed  to 
update  the  image  of  the  brand  and  move 
away  from  the  clinical  feel  of  the  existing 
packaging,"  says  Andrew  Slater,  LRC 
marketing  controller. 

Product  benefits  of  individual  brands 
are  communicated  more  strongly  on  pack 
fronts.  Nu-form  extra  safe  now  carries  the 
words  "The  contraceptive  sheath  with 
spermicidal  lubricant  for  extra 
protection",  while  Fetherlite  extra  fine, 
the  thinnest  sheath  on  the  UK  market, 
bears  the  words  "Extra  fine  for 
sensitivity". 

Pack  motifs  are  carried  through  all  the 
POS  and  display  material.  To  aid  display 
the  format  is  now  upright  for  more 
efficient  use  of  shelf  space  and  the  three 
I     pack  is  now  in  a  box  form  rather  than  the 
:     old  fold-over  type  pack. 

Shelf  strips  and  window  stickers  carry 
the  brand  name  and  identify  the 
pharmacist  as  a  source  of  information  of 
Durex  family  planning. 

A  new  blue  and  gold  display  tray  holds 
32  twelve  packs  and  40  three-packs  (trade 
price,  £43.86)  and  takes  up  just  over  one 
square  foot  of  shelf  space.  A 
merchandising  plan  has  been  included, 

National  advertising 
push  for  Robbins 

Robbins  Medical  say  they  are  planning  a 
national  advertising  campaign  for 
Robbins  Nurser  and  breast  shells 
scheduled  to  start  in  September. 

Aimed  at  the  400,000  mothers  who 
initially  breast  feed  their  babies,  Robbins 
say  the  main  thrust  will  be  with 
advertisements  in  Parents  backed  up  by  a 
full  colour  page  in  Breast  Feeding,  an 
annual  publication  distributed  to-650,000 
mothers  in  maternity  wards. 

Robbins  plan  PR  and  direct  mail 
campaigns  plus  a  joint  project  with  a 
leading  charity.  Distributed  by  De  Witt 
International,  Seymour  Road,  London. 


advising  on  the  best  stocking  ratios  and 
the  trays  are  available  pre-packed  from 
the  LRC  salesforce  and  major 
wholesalers. 

For  consumers  seeking  information 
the  tray  has  a  dispensing  section  for 
information  leaflets.  This  will  hold  any  of 
the  range  of  leaflets  prepared  by  the 
Durex  contraception  information  service. 
A  new  consumer  leaflet  explaining  the 
benefits  of  the  three  re-packaged  brands  is 
contained  in  the  pre-packed  display  tray. 

Stressing  information 

Information  will  be  the  key-note  in  LRC's 
£300,000  advertising  campaign  which 
begins  in  August  in  the  major  women's 
Press  such  as  Woman's  Own,  Family 
Circle  and  Woman 's  Realm.  There  will  be 
two  advertisements  in  the  campaign  with 
the  headlines  "When  the  pill's  out  of  the 
question,  what's  the  answer?"  and  "You 
don't  make  love  24  hours  a  day,  so  why 


A  feeding  bottle  especially  for  fruit . 
juice  has  been  added  to  Lewis  Woolf 
Griptight's  nursery  range.  The  125ml 
feeding  bottle  (£0.82)  comes  with  teat, 
screw-on  cap,  disc  and  teat  cover. 
Trainer  mouthpiece,  space  screw-on 
cap,  cover  and  discs  are  packaged 
separately  (£0.70).  Replacement  teats 
retail  at  £0.25  each.  Lewis  Woolf 
Griptight  Ltd,  144  Oakfield  Road,  Selly 
Oak,  Birmingham  B29  7EE 


use  a  24  hour-a-day  contraceptive?"  LRC 
estimate  that  nearly  a  quarter  of  couples 
between  the  ages  of  16  and  44  use  the 
sheath. 

"A  substantial  percentage  of  sheath 
users  are  over  30  and  this  is  the  age  group 
when  couples  are  most  likely  to  consider 
sterilisation  because  of  the  long  term 
health  risks  associated  with  the  pill," 
explains  Andrew  Slater.  "Many  people  do 
not  realise  that  the  sheath  offers  a  safe, 
effective,  easily  available  alternative. 

"The  new  packaging,  display  material 
and  advertising  campaign  is  an  initiative 
which  will  widen  consumer  knowledge 
and  appreciation  of  the  sheath's 
important  role  in  modern  family 
planning,"  says  Slater,  "and  which  will 
not  only  help  chemists  develop  their 
sheath  sales  but  also  the  service  they  offer 
as  a  source  of  family  planning 
information."  LRC  Products  Ltd,  North 
Circular  Road,  London  E4  8QA. 

Pack  size  update  for 
Actal  and  Panadol 

New  pack  sizes  have  been  introduced  for 
Actal  tablets  and  Panadol  caplets  —  Actal 
1 2's  (trade  £2.57  per  dozen  excluding 
VAT,  retail  £0.37)  and  Panadol  16's 
(trade  £4.17  per  dozen  excluding  VAT, 
retail  £0.60)  will  be  available  from 
August  1.  Winpharm  Pharmaceuticals, 
W'mthrop  House,  Surbiton,  Surrey. 


Biotherm  trial  size 


Biotherm's  hydrothermal  cream  in  a  30ml 
trial  size  (£2.95)  is  available  until  the  end 
of  August  from  Golden  Ltd,  30 
Kensington  Church  Street,  London  W8. 
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mproved  product 

We  asked  Mums  how  we 
ould  make  Britain's  most 
rusted  disposable  nappy  even 
>etter. 

They  told  us  stronger,  no- 
ear  tapes,  stronger  poly 
>acking,  and  even  greater 
hsorbency. 

New  Snugglers  have  all 
hese  improvements,  plus  their 
inique  cushioned  ^ 
lastic  for  extra 
omfort  and  fi 


Improved  packaging. 

Mums  told  us  the  sizes  they 
find  most  useful,  so  we've 
reorganised  the  range  into  four 
classic  sizrngs,  plus  Economy 
packs  of  the  biggest -selling 
Newborn  and  Toddler  sizes. 

Mums  chose  our  appealing 
new  pack  design,  too,  and  they 
like  the  fact  that  Snugglers  are 
made  in  Britain. 

So  your  new  Snugglers 
display  will  be  a  winner. 

k  Improved 
sampling. 

New  Mums  in 
hospitals  all  over  the 
country  will  be  given  a 
special  sample  pack, 
which  includes  5  New- 
born Snugglers  and  a  20p 
voucher. 


advertising  support. 

An  important  new  adver- 
tising campaign,  with  national 
TV  coverage,  will  reach  a  high 
percentage  of  all  Mums  who 
buy  nappies. 

Improved  sales  for  you. 

Sales  of  Snugglers  will  be 
bigger  and  better  than  ever, 
increasing  the  success  story 
you've  known  over  the  years. 

So  order  new  Snugglers 
now,  to  step  up  your  sales, 
because  Mums  everywhere 
will  be  buying  them. 


>Jew  improved  Snugglers, 

low  even  better  to  step  up  your  sales. 


MXtMOMK 


Cushioned  Elastic 


waff? 


COUNTERPOINTS 


Bath  salts  under 
Deep  Fresh  label 

Reckitt  and  Colman  are  entering  the  bath 
salts  market  with  a  product  carrying  the 
Dettol  Deep  Fresh  brand  name. 

Dettol  Deep  Fresh  bath  salts  (£0.83) 
should  complement  and  not  compete  with 
Deep  Fresh  foam  bath,  say  Reckitt.  The 
salts  are  packed  in  a  waterproof  foil-lined 
bag  which  the  company  believes  is  more 
suitable  for  bathroom  storage. 

An  introductory  offer  of  a  duo-pack 
with  the  bath  salts  and  a  free  re-usable 
plastic  container  is  available. 

Reckitt  say  the  bath  salts  market  is 
worth  £12m,  but  it  has  been  virtually  at  a 


Unichem's  sixth  top  ten  cash  bonanza 
offers  a  £1 ,000  first  prize  and  two  second 
prizes  each  worth  £500  and  runs 
throughout  August  —  all  supported  by 
posters,  price  cards  and  shelf  markers. 
Products  on  offer  are: 
Bemax;  Bemax  crunchy;  Johnson's  baby 
powder;  Lil-lets;  Nivea  cream,  lotion,  dry 
skin  lotion;  New  Rennie;  Recital  super 
blond  lightener;  Silvikrin  shampoo; 
Sunsilk  hairspray;  Soft  &  Gentle  aerosol 
anti-perspirant;  and  Wet  Ones. 

The  Members  Offers  promotion  runs 
from  August  6-31  and  August  15-31  —  a 
selection  of  products  are  supported  by 
POS  material  —  and  includes: 

All  Fresh  clean  up  squares;  Astra]  cream;  Band-Aid 
washproof,  clear  and  flex  tabric;  Bodymisl  aerosol;  Bonjela; 
Born  Blonde  lightener;  Crest  toothpaste  large;  Denlu-creme; 
Duracell  batteries;  Erasic  superfoam  and  shave  stick;  Fastidia 
mini  pads;  Hedex;  Kleenex  lor  men;  Libra  10s;  Listermmt; 


. . .  ICML . . . 


On  offer  from  Independent  Chemists 
Marketing  Ltd  throughout  August  are 
Nusoft  baby  wipes,  soothers,  one  way 
nappy  liners  and  cot  sheet,  the  digital 
medical  thermometer,  Nusoft  liquid  soap, 
Lotus  bubble  bath,  cold  cream  and 
shampoo,  Nusoft  pull-on  pants  and 
triple,  baby,  marble,  bath  and  toilet 
sponges,  Nuhome  washing  up  liquid, 
aluminium  foil,  floor  &  wall  cleaner, 
cream  cleanser,  pine  disinfectant  and 
bleach .  There  is  also  a  7  Vi  per  cent  bonus 
across  the  NPA  range  of  tablet  cartons. 

Part  two  of  the  Nuwarm  hot  water 
bottle  promotion  commences  August  with 
a  7  Vi  per  cent  bonus  on  orders  of  1 20 
Nuwarm  bottles  (excluding  economy) 
delivered  via  the  wholesaler  by  October  1 
and  5  per  cent  for  orders  of  40  economy 
bottles  again  for  delivery  by  October  1 . 
The  last  day  for  ordering  is  September  23. 
The  offer  of  a  pair  of  Zorbit  hand  towels 


stand  still  for  years.  "We  aim  to  stir  this 
slumering  giant  and  inject  some  life  into 
it."  Reckitt  and  Colman  Products  Ltd, 
Pharmaceutical  Division,  Dansoin  Lane, 
Hull  HU8  7DS. 


The  Faith-full  three 


Three  shampoos  —  orange,  jojoba  and 
rosemary  —  have  been  added  to  the  Faith 
range  of  natural  toiletries.  Marigold, 
sunshine  and  henna  shampoos  have  been 
discontinued  while  seaweed  and  apple 
mint  are  retained.  All  shampoos  (£0.77) 
and  the  rosemary  conditioner  (£0.80)  are 
now  available  in  1 30ml  hexagonal  bottles. 
Faith  Products  Ltd,  52  Albion  Road, 
Edinburgh  EH75QZ. 


Matey  and  Miss  Matey;  Mum  Quick  Dry;  Natrena;  Phensic 
and  Soluble  Phensic;  Sellers;  Silvikrin  hairspray;  Stcradent 
tablets,  deep  clean  tablets  and  powder;  Savlon  cream,  dry  and 
liquid;  Sunsilk  shampoo,  setting  lotion  and  conditioner;  Smith 
Kendon  travel  sweets;  Suelo  shampoo;  Triac;  Trugel;  V05 
shampoo  and  conditioner;  Vosene  medicated  soap. 

The  second  offer  —  August  15-31  — 
includes: 

Aptamil,  Mtlumil  hubs  milk;  Milupa  plain  nee  cereal,  7  cereal 
rusks,  inlant  foods  and  yogurts;  Pampers  elasticated. 

Fifteen  Unichem  own-brand  products 
on  offer  are: 

Unichem  baby  wipes,  saccharin,  aspirin,  aspirin  dispersible, 
aspirin  and  codeine,  paracetamol  toil  pack,  paracetamol,  baby 
pants,  nappy  liners,  all  in  ones,  press-on  towels,  baby  lotion, 
baby  shampoo,  nappy  cleanser,  and  baby  oil 

The  range  of  sundries  offers  in  August 
include: 

Every  Ready  single  edge  blades,  corn  callous  knife,  corn 
blades,  chiropody  sponge;  Embee  Early  Days  baby  feeding 
mug,  baby  travel  beaker,  baby  egg  cup  plate,  baby  cutlery  set, 
baby  plate,  and  baby  bowl. 

Unichem  Ltd,  Unichem  House,  Co.x 
Lane,  Chessington,  Surrey. 


with  seven  assorted  cases  of  Nuhome 
paper  and  cleaning  cloths  continues 
through  August  as  does  the  £2  Peter 
Dominic  vouchers  with  five  member 
packs  of  Nusoft  rubber  gloves  and  1 2 
member  packs  of  medicated  pastilles  and 
the  Beefeater  Balmoral  barbecue  with 
every  composite  pack  of  photographic 
flash.  Independent  Chemists  Marketing 
Ltd,  51  Boreham  Road,  Warminster, 
Wilts. 


. . .  and  Vestric 


Vestric  special  offers  during  August  are 
Crest  toothpaste,  Delrosa,  Silkience,  Style 
perms,  Nice  'n  Easy  colourants, 
Peaudouce  babyslips,  Sunsilk  hairspray, 
Sweetex,  SR  toothpaste.  Tender  Touch 
cleansing  roll,  Sure  antiperspirant, 
Snugglers,  Vantage  own-label  nappy 
liners  and  baby  cotton.  Vestric  Ltd,  West 
Lane,  Runcorn,  Cheshire  WA7  2PE. 


Atomiser  sprays  for 
Rochas  perfumes 

Mystere  de  Rochas,  Madame  Rochas  and 
Femme  fragrances  are  available  in  a  slim 
purse-size  atomiser  spray  (10ml,  £23; 
refill,  £15)  from  October.  The  perfume 
bottle  is  in  a  plastic  case  —  burgundy  and 
gold  for  Mystere  and  ivory  and  gold  for 
the  two  other  scents.  The  case  is  re-usable. 

Christmas  coffrets  for  the  three 
perfumes  combine  either  eau  de  parfum 
with  parfum  or  eau  de  parfum  and  soap, 
or  parfum  de  toilette  with  parfum  and 
prices  range  from  £8.50  to  £21 .50. 
Macassar  and  Monsieur  Rochas 
Christmas  presentations  comprise  eau  de 
cologne  or  eau  de  toilette  with  after  shave 
or  foam  bath.  Prices  range  from  £6.95  to 
£  1 2;  Rochas  Perfumes  Ltd,  27  Grosvenor 
Street,  London  W1X  9FE. 

Colour  additions 
from  Pretty  Polly 

Pharmagen  are  now  distributing  the 
colours  barely  black  and  sensation  in  the 
touch  of  support  range  and  black  and 
white  in  the  under  control  briefs  range 
from  Pretty  Polly.  Total  control  tights 
have  been  discontinued.  Pharmagen  Ltd, 
West  Lane,  Runcorn,  Cheshire. 


ON  TV 
NEXT  WEEK 


Ln  London  WW 

Wales  &  West 

We  Westward 

M  Midlands  So 

South 

B  Border 

Lc  Lanes  NE 

North-east 

G  Grampian 

Y   Yorkshire  A 

Anglia 

E  Eireann 

Sc  Scotland  L: 

Ulster 

CI  Channel  Is 

B(  Breakfast  Television 

C4  Channel  4 

Aquafresh  3: 

All  areas 

Bit"  razors: 

All  except  U 

Blue  11: 

All  areas 

Cidal  soap: 

Bt 

Klastoplasl  range: 

All  areas 

Farley's  low  sugar  rusks: 

All  except  E 

Germolene  cream:  Lc 
Jaaps  health  salts:  Sc 
Limara  body  spray:  All  except  Ln, WW, We, So 
Lucozade:  All  areas 

Maws  Wipers:  All  except  A,We,B,E,CI 

Mycil:  All  except  Ln,Y,NE,U,E,CI 

Optrex  lotion  and  drops:  All  areas 

Pampers  disposable  nappies:  All  areas 

Ponds  cold  cream:  Bi 
Sensodj  tie  toothpaste:  All  areas 

Silkience  conditioner:  All  areas 

Tahiti  bain  moussanl  with  monoi:      All  areas 


August  offers  from  Unichem  . . . 


186 


Chemist  &  Druggist  30  July  1983 


Phensic 


FIGHTS  PAIN  FAST 


£3m  brand  gets  new  national  TV 
and  poster  campaign 

•  £1,000,000 spend  in     •  3,000 prime  poster  sites 
next  six  months  •  Dramatic  new-look  pack! 

PHENSIC -THE  FAST  ONE! 


BEECHAM  HOME  MEDICINES 


Only  Vestric  can  offer  you  the  right  products,  the 
right  prices  and  that's  not  all: 

THINK  LINK 

Link  is  a  complete  business  system,  order  entry  and 
prescription  labelling  facility  consisting  of  a 
microcomputer,  VDU  and  printer.  It's  an  ideal  way  to 
promote  all-round  efficiency  in  the  pharmacy.  It's  easy  to 
operate,  leaves  the  assistant  free  to  do  other  things  and 
eliminates  errors  and  duplicate  orders.  Link  also  aids 
better  stock  control  and  faster  delivery. 


Vestric 


VANTAGE  POINTS 

The  Vantage  scheme  allows  chemists  to  compete  against 
the  multiples  whilst  retaining  their  independance. 
Benefits  include  special  members  only  offers,  national 
advertising  support,  point  of  sale  display  kits,  Vantage 
own  label  range  and  a  series  of  staff  training  courses. 
If  you'd  like  to  know  more  about  Vestric,  send  the 
coupon  now. 


Vestric  Limited,  West  Lane,  Runcorn,  Cheshire,  WA7  2PE  3iffsTAuagusMb9e8?E&J 


like  to  know  more  about  the  following 
Vantage  services: 

I  an  account  with  Vestric 

trie  Chemist's  Practice  Loan  Scheme 


3  staff  training  scheme 
[CHEVER  APPLICABLE 


□ 
□ 
□ 
□ 
□ 


irn  to  John  Kerry,  Marketing  Manager, 

Department,  Vestric  Limited,  West  Lane,  Runcorn  WA7  2PE. 




PRODUCT 



TRADE 

R.S.P. 

Normal 
Price 

Vestric 
Price 

Vantage 
Price 

Normal 
Price 

Vestnc 
Price 

Vantage 
Price 

Toothpaste 

Regular 
Freshmint 
Regular 
Freshmint 

24  x  Fam 
24  x  Fam 
36  x  Ex  Lge 
36  x  Ex  Lge 

1 1  82 
11  82 
13  23 
.13  23 

1 1  28 

11  28 

12  60 
12  60 

66 
66 
49 
49 

63 
63 
47 
47 

Regular 
Freshmint 

48  x  Lge 
48  x  Lge 

13  20 
13  20 

12  60 
12  60 

37 
37 

35 
35 

Delrosa 

Rose  Hip 
Orange 
Blackcurrant 
G/Apple 

24  x  1  70ml 
24  x  1  70ml 
24  x  1  70ml 
24  x  170ml 

10  86 
10  86 
10  86 
10  86 

9  37 
9  37 
9  37 
9  37 

9  03 
9  03 
9  03 
9  03 

65 
65 
65 
65 

53 
53 
53 
53 

51 
51 
51 
51 

Rose  Hip 
Orange 
Blackcurrant 
G/Apple 

1 2  x  340ml 
1 2  x  340ml 
12  x  340ml 
12  x  340ml 

9  85 
9  85 
9  85 
9  85 

8  50 
8  50 
8  50 
8  50 

8  19 
8  19 
8  19 
8  19 

1  18 
1  '8 
1  18 
1  18 

96 
96 
96 
96 

92 
92 
92 
92 

Rose  Hip 
Orange 
Blackcurrant 
G/Apple 

12  x  510ml 
12  x  510ml 
12  x  510ml 
12  x  510ml 

13  19 
13  19 
13  19 
13  19 

1171 
1 1  71 
11  71 
1  1  71 

1 1  29 
1 1  29 
11  29 
1 1  29 

1  58 
1  58 
1  58 
1  58 

1  32 
1  32 
1  32 
1  32 

1  27 
1  27 
1  27 
1  27 

All  Colours 

3 

3  84 

3  69 

1  84 

1  77 

Colourant 

Shampoo 

6 

3  96 

3  81 

91 

88 

PEAUDOUCE 

Handipack 

Newborn 
Medium 
Maxi 
Child 

16 
16 
16 
1 6 

20  32 
20  32 
20  32 
20  32 

1 8  22 
18  22 
16  22 
18  22 

1 7  56 
17  56 
17  56 
17  56 

1  47 
1  47 
1  47 

1  34 
1  34 
1  34 
1  34 

1  29 
1  29 
1  29 
1  29 

Economy 

Newborn 
Medium 
Maxi 
Child 

6 
6 
6 
5 

1 6  56 
16  56 
16  56 
13  80 

14  47 
14  47 
1  1  87 

1 3  95 
13  95 
13  95 
11  62 

3  17 
3  17 
3  17 

2  84 
284 
2  84 
2  84 

2  73 
2  73 
2  73 
2  73 

57? 

Toothpaste 

36  x  Std 
36  x  Lge 
12xEcon 
12  x  Fam 

9  62 
13  57 
6  50 
8  14 

6  66 
9  18 

4  32 

5  40 

6  39 
8  72 

4  14 

5  16 

39 
55 
79 
99 

26 
35 
50 
62 

25 
33 
48 
59 

Anti-Dandruff 
Shampoo 

Regular 
Extra  Body 

12  x  125ml 
1 2  x  250ml 

12  x  125ml 
12  x  250ml 

7  43 
10  65 

7  43 
10  65 

5  91 
8  46 

5  91 
8  46 

5  69 
8  15 

5  69 
8  15 

69 
99 

69 
99 

65 
95 

65 
95 

CURITY 

SNUGGLERS 

Size  1  Newborn  16x15 
Size  2  Daytime  16x15 
Size  3  Super  Daytime  15x15 
Size  4  Toddler  16x12 

16  88 
19  76 
21  21 
21  12 

16  16 
18  88 
20  25 
20  24 

1  24 
1  45 
1  66 
1  55 

1  19 
1  39 
1  59 
1  49 

Size  1  Newborn 
Size  4  Toddler 

6x40 
5x36 

14  64 
17  70 

14  01 
16  95 

- 

2  87 
4  17 

2  75 

3  99 

style 

Perms 

Sort  Casual 
Very  Curly 
Soft  Casual 
Very  Curly 

6  x  Small 
6  x  Small 
6  x  Lge 
6  x  Lge 

4  68 
4  68 
7  07 
7  07 

3  96 
5.97 
597 

3  78 
3  78 
5  70 
5  70 

1  29 
1  29 
1  95 
1  95 

.99 
99 
1  49 
1  49 

94 
94 
1  42 
1  42 

Hairspray 

Dry 

Flyaway 

Greasy 

Normal 

12  x  Std 
12  x  Sid 
12  x  Sid 
12  x  Lge 

6  1 0 
6  10 
6  10 
6  10 

4  38 
4  38 
4  38 
4  38 

4  23 
4  23 
4  23 
4  23 

77 
77 
77 
77 

50 
50 
50 
50 

49 
49 
49 
49 

Dry 

Flyaway 

Greasy 

Normal 

12  x  Lge 
12  x  Lge 
1 2  x  Lge 
12  x  Lge 

8  623 
8  623 
8  623 
8  623 

6  18 
6  18 
6  18 
6  18 

5  85 
5  85 
5  85 
5  85 

1  09 
1  09 
1  09 
1  09 

71 
71 
71 
71 

67 
67 
67 
67 

Sure 

Antiperspirant  Lge 
25%  E.V  Pack 

Cool  Pink 
Cool  Blue 
Cool  Green 
Cool  Amber 
Mens 

12x  107ml  • 
12x  107ml  • 
12  x  107ml  * 
12  x  107ml  + 
12  x  107ml  t 

6  36 
6  36 
6  36 
6  36 
6  36 

6  03 
6  03 
6  03 
6  03 
6  03 

1  19 
1  19 
1  19 
1  19 
1  19 

73 
73 
73 
73 
73 

69 
69 
69 
69 
69 

Normal  Pack 
Economy 

Cool  Pink 
Cool  Blue 
Cool  Green 
Cool  Amber 
Mens 

6x  143ml 
6x  143ml 
6x  143ml 
6  x  143ml 
6  x  1 43ml 

- 

3  87 
3  87 
3  87 
3  87 
3  87 

3  69 
3  69 
3  69 
3  69 
3  69 

1  43 
1  43 
1  43 
1  43 
1  43 

89 
89 
89 
89 
89 

85 
85 
85 
85 
85 

SweeT^x 

Tablets 

24  x  500 
12  x  750 
12  x 1200 

12  96 
8  91 

13  05 

11  52 
7  92 
11  58 

11  04 

7  56 
11  07 

72 
99 
1  45 

58 
79 
1  16 

55 
76 
1  1 1 

Roll 

36  x  Handy 
36  x  Med 
30  x  Econ 

6  705 
1 1  175 
21  512 

5  40 
9  09 
17  55 

5  22 
8  64 
16  80 

30 
50  Vt 
1  16 

21 
35 
81 

20 
33 
77 

Available  to 
Members  only 

Baby  Lotion 
Nappy  Liners 

12  x  230ml 
24  x  100 

4  32 
13  32 

3  87 
11  09 

51 
70 

46 
58 

COUNTERPOINTS 


Winter  push 
for  Crookes 
trio 


Strepsils,  Karvol  capsules  and  Famel 
cough  syrups  are  three  Crookes  products 
that  will  be  supported  by  television  and 
Press  advertising  this  Winter. 

Crookes  now  consider  themselves  a 
force  to  be  reckoned  with  in  healthcare 
products  marketing.  Karvol  capsules, 
relaunched  last  year,  had  taken  47  per 
cent  of  the  market  within  six  months, 
making  it  brand  leader  over  Vick's 
Vaporub,  say  Crookes.  A  national 
television  spend  of  £500,000  will  be  spent 
on  the  product  between  October  and 
February,  1984.  A  £100,000  national 
Press  campaign  will  run  for  Famel  cough 
syrups  from  November  to  January,  in  a 
bid  to  expand  brand  share  in  a 
fragmented  £13m  market. 

Record  sales  are  claimed  for  Strepsils 
during  last  Winter.  The  throat  remedies 
market  was  worth  £15m  last  year  and 
Strepsil's  brand  share  for  last  November  / 
December  was  over  14  per  cent,  say 
Crookes.  Over  £700,000  will  be  spent  on 
television  promotion  starting  in  October 
and  running  through  to  February. 

Mycota  powder,  with  a  1982  sales 
volume  growth  of  7  per  cent,  is  being 
advertised  in  a  campaign  which  finishes  in 
September.  Meloids  and  One-a-Day 
multivitamins  have  recently  been 
relaunched.  Sales  of  vitamins  rose  15  per 
cent  to  £16. 5m  in  1982,  and  figures  for  the 
first  quarter  of  1983  showed  a  IV2  per 
cent  increase,  say  Crookes.  Their  brand  is 
being  backed  by  £500,000  of  advertising 
going  out  nationally  in  October. 

PR  Spray  is  to  be  advertised  for  the 
first  time  this  year  with  a  newspaper 
advertising  campaign  —  last  year  sales 
volume  rose  by  22  per  cent  say  Crookes. 
Crookes  Products  Ltd,  PO  Box  94, 
I  Thane  Road  West,  Nottingham. 


More  of  Nature's 
Secrets 

The  Nature's  Secrets  range  of  cosmetics, 
containing  natural  extracts  and  essences, 
now  includes  gentle  cleansing  milk 
(200ml,  £3.25);  day  protection  cream 
(50g,  £3.50);  night  nourishing  cream  (50g, 
£3.50);  foam  bath  (200ml,  £1 .85)  and 
moisturising  lotion  (200ml,  £3.25). 
Nature's  Secrets  Cosmetics  l  td.  Beech 
Trees  House,  Charcoal  Road,  Bowdon, 
Cheshire  WAI4  4RU. 


RMS  Si, 


Free  counter  display  units  for  Scholl 
thermal  supporters  are  now  available  in 
two  additional  sizes — 75  x  12in  and 
15  x  17in  —  with  orders  of  all 
amounts.  The  smaller  stand  holds 
twelve  knee  supports,  eight  gloves  and 
six  socks  while  the  larger  holds  an 
extra  six  socks.  Both  stands  have  a  red 
plastic  finish  and  optional  header 
board.  Scholl  (UK)  Ltd,  182  St  John 
Street,  London  EC1P1DH 


Soluble  Hedex  on  TV 

Soluble  Hedex  ( 1  ,()00mg  paracetamol  as 
granules  in  sachet  form)  will  be  backed  by 
a  television  campaign  scheduled  to  start 
August  15,  with  a  spend  equivalent  to 
£'/2m  per  annum  nationally.  Sterling 
Health,  Sterling  Winthrop  House, 
Surbiton,  Surrey  KT6  4PH. 


Sally  Hansen  link  up 

Sally  Hansen  products,  including  Hard  as 
Nails  nail  polish,  are  now  being 
distributed  by  Bronnley  Ltd,  10  Conduit 
Street,  London  WIR  0BR. 


Winner  of  the  1983  Miss  Pears  title  is 
three  year  old  Gemma  Plant  of 
Cheddleton,  Leek.  The  competition, 
organised  by  A&F  Pears,  attracted 
19.000  entrants 


Win  an  Apple 
computer. . . 

An  Apple  l  le  personal  computer  and 
micro  script  software  package  capable  of 
all  aspects  of  stock  control  and 
prescription  labelling  is  being  given  away 
by  Elida  Gibbs.  The  computer  is  first 
prize  in  the  company's  Sunsilk  haircare 
window  display  competition. 

Pharmacists  must  submit  a 
photograph  of  their  display  of  Sunsilk's 
latest  products  including  complete  care 
shampoo  and  deep  action  conditioner. 
POS  material  is  available  from  the 
company  and  closing  date  for  entries  is 
September  16.  Entries  to:  The  Sales 
Planning  department,  Elida  Gibbs  Ltd, 
Hesketh  House,  Portman  Square, 
London  Wl. 

...  or  a  Honda 
moped! 

Pharmacists  can  win  a  Honda  Melody 
mini  moped  or  a  Charlotte  Halliday 
water-colour  print  in  a  Philips  Ladyshave 
/  Bergasol  window  display  competition 
that  runs  to  the  end  of  August.  The 
display  must  include  the  current 
Ladyshave  promotion  which  bands  a  free 
1 25ml  bottle  of  Bergasol  after  sun 
moisturiser  with  every  shaver.  Each 
entrant  requesting  a  call  from  a  Philip's 
representative  is  given  a  Yardley  Pure  Silk 
spray  cologne,  15g,  while  the  first  50 
entries  receive  a  ladyshave  de  luxe  HP 
2123.  Entry  forms  from  Philips  Small 
Appliances,  Drury  Lane,  Hastings, 
Sussex  TN34  IXN. 

Bergasol  coupons 

Booklets  containing  one  million  30p 
Bergasol  coupons  are  being  distributed 
through  the  following  tour  operators  — 
Hunter  Lambert,  Hogg  Robinson  Travel, 
Tjaerborg,  Page  and  Moy,  Frames,  P&O 
Travel,  Intasun,  VIP  Travel,  A.T.  Mays 
and  Renwicks.  Chefaro  Proprietaries  Ltd, 
Science  Park,  Milton  Road,  Cambridge. 

Licence  numbers 

Saul  Ion  Pharmaceuticals  has  received 
product  licences  from  the  Department  of 
Health  for  the  following  contact  lens 
solutions:  Steri-clens  3294/0015,  Steri- 
soak  3294/0013,  Monoclens  3294/0019, 
Salette  3294/0017,  Softabs  3294/0018, 
Steri-solv  3294/14,  Steri-lette  3294/0016. 
Sauflon  Pharmaceuticals  Ltd,  16  Childs 
Place,  Earls  Court,  London  SW5. 
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Acupressure  kits 

Acupressure  Ltd  are  promoting  a  scheme 
whereby  their  Acupressure  Z101  home 
therapy  unit  will  be  available  either  for 
rental  or  purchase  through  independent 
chemists. 

The  Z101  is  described  as  an  easy-to- 
use  unit  which  stimulates  established 
acupuncture  points.  Instead  of  needles 
soft  pads  are  used,  and  placed  on  points 
indicated  in  an  "easy  to  follow"  chart. 
The  unit  is  intended  to  relieve  pain. 

Acupressure  are  to  appoint  a  number 
of  chemists  as  exclusive  agents 
nationwide.  The  company  will  also  be 
mounting  an  advertising  and  promotion 
campaign  which  will  include  listing  of 
licensees'  premises  in  all  advertisements. 

A  licence  fee  of  £52  a  year  will  be 
charged  by  Acupressure,  and  an 
additional  service  charge  is  payable 
monthly,  depending  on  type  of  location. 
For  a  village  the  service  charge  is  £60  a 
month,  going  up  to  £180  a  month  for 
large  towns  and  city  centres. 

The  machines  can  be  rented  out  at  a 
recommended  charge  of  £20  a  week. 
Acupressure  say  that  "up  to  60  per  cent  ot 
rentals  convert  to  sales".  Trade  price  of 
the  unit  is  £170  —  rrp  is  £250+  VAT. 
Acupressure  Ltd,  100  Wigmore  Street, 
London  IV 1. 


PRESCRIPTION 
SPECIALITIES 

Vista-Methasone  N 
drops 

Manufacturers  Richard  Daniel  &  Son 
Ltd,  Mansfield  Road,  Derby  DEI  3RE 
Description  Clear  colourless  sterile 
solution  containing  0. 1  per  cent  w/v 
betamethasone  sodium  phosphate  with 
0.5  per  cent  neomycin  sulphate.  Presented 
in  plastic  dropper  bottle  with  screw-on 
cap  and  pilfer  proof  seal 
Indications  Inflammatory  conditions  of 
the  eye,  ear  or  nose  where  secondary 
bacterial  infection  is  likely 
Dosage  Eye:  Initially  one  or  two  drops 
every  two  hours.  Reduce  frequency  once 
the  condition  is  under  control.  Ear: 
Initially  two  to  three  drops  every  three  to 
four  hours.  Reduce  frequency  once  under 
control.  Nose:  Two  or  three  drops  into 
each  nostril  twice  daily  as  required 
Contraindications,  warnings  etc  As  for 
other  topical  preparations  of 
betamethasone  and  neomycin 
Packs  5ml  (£0.60  trade)  and  10ml  (£1 
trade)  polythene  dropper  bottle 
Supply  restrictions  Prescription  only 
Issued  July  1983 


Rivotril  embossing 

Rivotril  tablets  0.5mg  are  now  azo-free 
and  are  embossed  "RIV  0.5"  instead  of 
"ROCHE".  Suuter  Laboratories, 
division  of  Roche  Products  Ltd,  PO  Box 
8,  Welwyn  Garden  City,  Herts. 

Azo-free  Bactrim 

Bactrim  Roche  dispersible  tablets  will 
soon  be  tartrazine-free  and  there  is 
virtually  no  colour  change.  First  batches 
of  azo-free  tablets  are:  100  pack  242503; 
500  pack  012500,  and  50  hospital  pack 
242504.  Roche  Products  Ltd,  Broadwater 
Road,  Welwyn  Garden  City,  Herts. 

Cyclo-Prostin  sterile 
powder 

Upjohn  have  introduced  Cyclo-Prostin, 
containing  500  micrograms  epoprostenol 
for  reconstitution  as  an  infusion.  The 
product  is  indicated  for  cardio-pulmonary 
bypass,  charcoal  haemoperfusion,  and 
renal  dialysis,  and  is  identifical  to  the 
Wellcome  product,  Flolan  (Prescription 
Specialities  last  week).  Upjohn  and 
Wellcome  researched  the  compound 
jointly.  Upjohn  Ltd,  Fleming  Way, 
Craw  lev,  Sussex. 


ADVERTISEMENT 


THE  RIVA  PHARMACY  LABELLER 


Announcing  the  Riva 
Pharmacy  Labeller 


Over  the  past  12  months  RIVA  and 
GALLUP  have  been  developing  a 
specialist  label  primer  for  the 
chemist  based  upon  the  proven 
electronics  of  the  RIVA  Custom 
Till.  The  result  of  our  work  is  the 
RIVA  Pharmacy  Labeller,  which 
Gallup  will  be  using  to  collect 
statistics  in  over  400  pharmacies. 

A  free  terminal  from  Gallup 

Gallup  have  selected  a  nationally 
representative  sample  of  over  400 
chemists  who  will  be  supplied  a 
RIVA  terminal  on  very  attractive 
terms.  This  panel  of  400  chemists 


will  make  the  RIVA  Pharmacy 
Labeller  one  of  the  most  popular 
labelling  machines  in  the  UK. 

Sales  of  the  terminal 

Chemists  not  on  the  panel  may 
purchase  the  terminal  from  either 
Gallup  or  RIVA  at  prices  between 
£800  and  £1 ,500  depending  on  the 
options  chosen. 

Further  details 

Any  Chemist  interested  in 
purchasing  the  RIVA  Pharmacy 
Labeller  should,  in  the  first 
instance,  contact  Jackie  Earnshaw 
at  RIVA  who  will  supply  a  data 


sheet  explaining  the  terminal,  the 
options  available,  and  the 
formation  of  a  User  Group  to 
promote  the  development  of  a 
standard  pharmacy  system.  In  the 
first  instance  therefore  please 
contact: — 

Jackie  Earnshaw, 

Riva  Turnkey  Computer 

Systems  Ltd. 

Adam  House, 

66  Chorley  Street,  Bolton 

BL1  4AL. 

Telephone:  I0204)  391423 
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There's  more  than  one  wa) 
of  testing  for  pregnancy 


It's  only  natural  for  a  woman  who 
thinks  she  might  be  pregnant  to  feel  a  bit 
tense  and  excited. 

Which  explains  why  some  of  your 
customers  need  the  extra  reassurance  of 
a  double  pregnancy  test,  like  Confirm. 

Confirm  provides 
two  identical  tests,  each 
with  a  formula  so 


CONFIRM 

HlM  it.y.in-.jVniM.  V~t 


" 


sensitive  it  can  detect  s 
pregnancy  even  in  the  C0N™  \c2!^ 
earliest  days  after  a  ^~i;,;r 
missed  period. 

The  second  test  double  checks  the 
first  result,  leaving  no  room  whatsoever 
for  uncertainty. 

Theres  no  uncertainty,  either,  about 
the  number  of  women  who  now  prefer 
to  use  a  home  pregnancy  test. 


^nd  they're  both  in  this  box. 


CONFIRM 

Home  Pregnancy  DoubleTest 


Gives  you  two  separate  tests 
for  total  reassurance 


Confirm  s  attractive  introductory 
package  and  low  shelf  space  requirement 
make  it  a  very  profitable  addition  to  a 
market  which  grew  20%  in  1982  alone. 

Confirm  is  available  to  you  now, 
and  will  be  launched  to  the  consumer 
through  national  advertising  in 
September. 

It's  a  name  that  will  come  to  mean 
reassurance  to  lots  of  women. 

So  make  sure  the  double  test  you 
recommend  is  called  Confirm. 

Confirm. 
The  double  pregnancy  test 
that  makes  doubly  sure. 


C&D  INTERVIEW 


Rose  at  Rimmel  —  a  hard 
act  to  follow? 

After  over  thirty  years  at  the  Rimmel  helm,  Evelyn  Rose 
Glazer  has  now  decided  to  retire  and  leaves  this  week. 
Described  by  some  as  the  doyenne  of  the  cosmetic 
industry  this  leading  lady,  in  an  exclusive  interview  with 
C&D,  looks  back  on  her  achievements  in  the  cosmetics 
world  and  hints  that  she  does  not  intend  to  sink  into 
quiet  retirement. 


A  nice  long  holiday  —  "something  I 
haven't  had  all  my  working  life"  is  on  the 


New  wine  in  old  bottles 


prestige.  Over  a  century  later,  however, 
this  once  most  successful  of  companies  — 
as  a  result  of  changing  times  and  changes 
in  ownership  —  retained  only  a  shadow  of 
its  former  glory,  although  it  was  still 
operating  at  the  top  end  of  the  market, 
when  Robert  Caplin  and  his  family 
acquired  it  in  195 1 . 

In  those  days  Robert  Caplin  was  head 
of  his  own  advertising  agency  and  Rimmel 
one  of  his  clients.  The  then  owner  of 
Rimmel  was  spending  enormous  amounts 
on  advertising  and,  it  turned  out,  did  not 
have  sufficient  money  to  pay  for  it  all. 
Robert  was  offered  the  opportunity  to 
buy  Rimmel  instead. 

Together  with  his  family,  Robert 
pooled  all  the  money  available  and  what 
was  left  of  the  Rimmel  company  became 
theirs.  Robert  then  brought  Rose  in  to 
take  care  of  the  product  side  of  the 
business  —  hence  the  start  of  "an  exciting 
career  in  a  magic  industry."  Jack 
followed  a  few  years  later  as  the  sales 
director  and  so  the  triumvirate  was 
created.  Robert  formulated  company 
policy  and  was  the  creative  force  behind 
the  advertising  and  packaging  design. 


The  'wraps'  come  off 


Rose  continues:  "After  two  heart- 
breaking, loss-making  years,  we  had  to 
admit  that  the  day  has  passed  for 
Rimmel's  highly-priced  products,  and 
that  we  could  not  hope  to  bring  the 
company  into  the  second  half  of  the  20th 
century  at  its  high-price  levels  without 
huge  advertising  expenditure. 

"We  realised  that  we  had  to  develop 
an  entirely  new  marketing  concept  if  the 
company  was  to  be  given  a  future.  That  is 
when,  out  of  sheer  desperation,  we  took  a 
deep  breath  and  a  calculated  risk  and 
switched  the  image  of  Rimmel  products 
from  an  expensively  presented, 
exclusively  sold  beauty  series.  It  became  a 
try-size,  functionally  packed,  keenly 
priced,  choose-for-yourself,  one-price 
range,  addressed  to  the  mass  market 


rather  than  to  customers  who  live  on  Nob 
Hill.  We  threw  away  the  Cellophane 
w  rapping,  discarded  the  satin  ribbons  and 
the  velvet  bows  and  dispensed  with  the 
gold-stamped  and  embossed  cartons." 

She  says  that  Rimmel  did  before  the 
point-of-purchase,  what  the  customer  has 
to  do  after  she  has  bought  the  product  to 
be  able  to  use  it.  The  economies  resulting 
from  not  having  to  pay  for  the  expensive, 
and  unnecessary  paraphernalia  of 
packaging,  enabled  the  company  to 
concentrate  the  entire  value  of  the 
product  on  the  product  itself.  "In  only 
one  regard  were  economies  forbidden," 
she  says,  "in  the  quality  of  the  ingredients 
we  used." 

The  marketing  concept  was  called 
"Beauty  on  a  Budget,"  and,  to  enable 
stockists  to  display  the  preparations  on 
the  counter,  instead  of  keeping  them  on 
the  shelves,  a  compact  self-service 
dispenser  for  counter-top  display  was 
introduced. 


On  to  a  winner 


"I  myself  market  tested  the  first  "Beauty 
on  a  Budget"  self-service  dispenser  in 
Manchester,  at  the  Lewis's  Beauty  Fair  in 
1953,"  Rose  says.  The  interest  which  it 
created  from  the  public  and  from  our 
competitors  made  it  clear  to  us  that  we 
had  come  up  with  a  winner." 

Encouraged  by  the  success  of  what 
was,  at  that  time,  a  "unique  to  Rimmel" 
marketing  concept,  a  representative  was 
appointed  to  cover  the  Manchester  and 
Liverpool  area  and,  backed  with  the 
promise  of  half-page  black-and-white 
advertisements  (all  Rimmel  could  afford 
at  that  time)  in  the  Manchester  Chronicle 
and  Liverpool  Echo,  250  accounts  were 
opened  by  the  time  the  two  half-page 
advertisements  appeared. 

By  1954  Rimmel  was  showing  its  first 
profit  and  thirty  years  on,  now  employs 
450  people  —  including  35  sales  reps  and 
five  supervisors  servicing  9,000  outlets  in 
the  UK.  The  company  is  established  in 
some  90  countries.  With  worldwide  sales 
now  standing  at  40  million  units,  the 
formula  even  today  appears  to  have  lost 
none  of  its  magic.  How  different  from 
one  man  and  his  Liverpool/Manchester 
territory. 

Our  competitors  said  we  simply  could 
not  make  a  profit  at  the  price,  and  the 
pundits  warned  us  that  the  company 
could  not  last.  "Well,  we  made  our  first 
profit  in  the  following  year  and  Rimmel, 
as  you  know,  has  lasted,"  says  Rose. 

As  the  years  passed,  the  "Beauty  on  a 
budget"  range  changed  to  meet  the 
changing  needs  of  ever-increasing 
numbers  of  customers.  Soon,  the  original 
one-price  stucture,  and  the  try-sizes,  gave 
way  to  a  multi-price  range,  in  full-sizes, 
with  products  and  packaging  addressed  to 
a  wider  and  increasingly  more 
sophisticated  audience.  Rose  says  "As 
always,  every  product  had  to  represent  the 
finest  value  in  its  beauty  preparation 
field.  I  look  back  to  those  early  days  now, 
not  with  any  sense  of  nostalgia,  but  to 


New  ideas  have  never  been  dismissed  out 
of  hand  by  Rose  Glazer  before.  In  fact  it 
was  she  who  was  instrumental  in  rescuing 
Rimmel  from  fading  away  as  "an  ailing, 
broken-down  cosmetic  company  with  a 
range  of  highly  priced  elegantly  presented 
products  which  were  all  dressed  up  with 
nowhere  to  go." 

The  products  of  the  House  of  Rimmel, 
founded  in  1834,  were  supremely  elegant, 
very  expensive  and  second-to-none  in 


cards,  but  Rose  is  the  first  to  admit  that 
the  life  of  a  lady  of  leisure  will  probably 
not  last  long. 

"My  ideal,"  she  says,  "is  to  find  a 
challenge  like  Rimmel  presented  all  those 
years  ago  —  a  bird  with  a  damaged  wing 
—  and  to  start  building  it  up  again."  The 
idea  that  such  a  project  could  be  outside 
the  cosmetic  industry  is  soon  dismissed. 
"It  would  have  to  be  in  the  cosmetic  or  a 
related  industry  as  now  this  is  the  only 
language  I  understand,"  she  says. 

While  the  decision  to  retire  shook  the 
cosmetic  industry,  anyone  knowing  Rose 
Glazer  would  understand  why  she  had 
decided  to  leave  "to  make  room  for 
people  who  can  accept  corporate 
philosophy." 

Rose  says  that  when  running  the 
company  with  her  two  brothers,  Robert 
and  Jack,  they  would  quickly  reach 
mutually  accepted  decisions.  Following 
the  Schering-Plough  takeover  she  felt: 
"By  the  very  nature  of  the  corporate 
philosophy  there  was  less  autonomy  and 
too  many  levels  of  decision-making 
divorcing  me  from  immediate  action.  For 
a  person  of  my  nature  I  found  it  too 
inhibiting  and  limiting. 

"Naturally  I  would  hope  there  are  no 
drastic  changes  once  I've  gone.  It  has 
been  a  very  successful  innings,  but  new 
people  obviously  may  wish  to  bring  in 
their  own  ideas." 
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recall  how  far  we  have  come,  and  to 
realise  how  well  we  have  travelled." 

And  who  are  Rimmel  customers?  Rose 
Glazer  says  they  come  from  every  income 
group  and  from  every  age  group,  from  the 
pre-teenager  making  her  first  excursion 
into  the  use  of  cosmetics,  to  her  older, 
increasingly  sophisticated  sister,  to  her 
beauty  conscious,  middle-aged  mother 
and  right  through  to  her  grandmother, 
who  keeps  on  looking  younger  and  more 
glamourous  with  each  generation. 

Rose  says  that  as  the  Caplin  team  had 
the  experience  in  marketing,  advertising 
and  packaging,  taking  on  Rimmel  was  no 
great  transition.  "In  effect  we  continued 
as  an  advertising  agency  but  instead  of 
having  100  accounts  we  had  the  one  — 
Rimmel." 

The  Rimmel  business  is  evenly 
balanced  between,  on  the  one  hand,  the 
independent  single-shop  stockists.  Rose 
says:  "We  value  their  custom  highly  and 
do  all  we  can  to  preserve  their  presence. 
On  the  other  hand,  the  giant  multiples, 
some  of  whom  are  not  only  our  largest 
customers,  but  also,  through  their  "own- 
name"  cosmetic  brands,  are  fast 
becoming  our  most  serious  competitors." 


Strong  views 


With  all  her  years'  experience  in  the 
industry  Rose  had  some  very  strong  views 
on  the  way  the  market  is  going. 
Consistency,  she  says,  is  the  reason  for 
Rimmel's  success.  "With  all  the  problems 
facing  the  industry  in  the  past  few  years, 
while  companies  have  taken  panic  stations 
and  chopped  and  changed  their  marketing 
policies  every  week,  let  alone  every 
month,  we  at  Rimmel  battened  down  the 
hatches  and  saw  our  policies  through." 

Recent  destocking  trends  have  helped 
Rimmel  sales,  says  Rose.  New  consumers 
have  tried  the  Rimmel  range  because  it 
was  less  expensive  than  many  middle- 
priced  brands  they  had  previously 
purchased.  They  saw  no  reason  to  change 
back,  once  they  had  tried  and  tested  the 
Rimmel  shades  and  quality  of  product 
and  presentation.  "I'm  not  saying  we've 
got  a  large  following  from  Estee  Lauder 
users  —  that  would  riot  be  true  at  all  — 
but  we  certainly  have  gleaned  quite  a 
number  of  customers  from  the  Revlons 
and  Max  Factors  of  this  market. 

"Our  strength  has  always  been  the 
way  we  have  worked  as  a  team,  each  of  us 
interested  and  knowledgeable  in  more 
than  his  or  her  own  aspect  of  the  business. 
We  could  make  decisions  quickly  and 
executives  saw  the  whole  picture  of  the 
business  rather  than  having  a  blinkered 
view  of  their  own  sphere  of  operation. 


Rose  Glazer  leaves  Rimmel  this  week  after  30 

"In  the  very  large  companies,  there 
are  so  many  layers  of  divisional  and 
regional  people  that  any  entrepreneural 
skill  tends  to  be  muffled." 

Marketing  over  the  years  has  also 
changed  —  in  Rose's  opinion  for  the 
worse.  Critical  of  the  way  it  has  become 
"professional,"  encouraging  young 
people  to  leave  college  and  university 
believing  wholly  in  theory,  Rose  solved 
the  problem  in  a  practical  way. 

"Many  of  our  young  executives  are 
taken  raw  from  school  and  many's  the 
time  they've  been  in  tears  because  I've 
made  them  do  things  again  and  again," 
she  says.  "After  all,  I'm  investing  in  their 
future  by  bothering  to  teach  them.  And 
they've  become  brilliant  executives 
learning  in  a  practical  way  rather  than 
relying  on  theory  that  still  has  to  be 
proved." 


Looking  ahead 


Rose  believes  there  is  a  bright  future  for 
own-brands  to  challenge  the  giants  still 
remaining  in  the  cosmetic  industry. 
"Rimmel  managed  it,  although  it  was 


years  at  the  top 

very  hard  work  in  the  early  days.  And 
they  were  giants  in  those  days  —  the 
Elizabeth  Ardens,  the  Rubinsteins, 
Revlon  in  Charles  Revlon's  days  and  the 
Gala  Cosmetics  Group  when  it  really 
meant  something.  Now  they  are  few  and 
far  between." 

As  for  Sainsbury  and  Safeway  own- 
brand  ranges  she  feels  their  approach  to 
colour  cosmetics  is  wrong.  "I  know  it 
would  be  labour  intensive  and  costly  to 
have  a  beauty  boutique  in-store,  but 
they're  doing  similar  things  with  the  off- 
licence  section  and  I  can't  imagine  why 
someone  hasn't  done  it  with  colour 
cosmetics.  I  think  then  you'd  see  a  change 
in  customer  acceptance.  Women  don't 
want  the  concept  of  picking  up  their 
lipstick  and  mascara  with  the  bacon  and 
cheese.  One  day  the  penny  will  drop  and 
these  companies  will  have  a  greater 
chance  of  success  with  their  cosmetic  and 
skin  care  ranges." 

So  Rose  Glazer  —  the  last  of  the 
family  triumvirates  —  is  moving  on.  C&D 
wish  her  every  happiness  in  her  retirement 
—  but  has  a  sneaking  feeling  the  lady 
could  soon  be  back,  m 
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HISTORY  OF  PHARMACY 


By  T.D.  Whittet,  CBE,  Hon  DSc,  (Bath  &  Aston),  BSc,  PhD,  FPS,  CChem,  FRSC,  DBA,  MCPP. 


Master,  Society  of  Apothecaries 


The  1671  window  at  the 
Apothecaries  Hall 


The  Livery  Hall  of  the  Society  of 
Apothecaries  stands  on  a  very  historical 
site  and  has  a  fascinating  history. 

The  Roman  wall  which  encompassed 
the  City  of  London  is  known  to  have  run 
southwards  to  the  Thames  at  Baynards 
Castle  close  to  the  present  site  of  the  Hall. 
Traces  of  the  Roman  wall  have  been 
found  in  the  area  and  it  is  possible  that 
parts  of  it  are  incorporated  in  the 
foundations  of  the  Hall.  There  is  a  piece 
of  ancient  wall  in  the  wine  cellar  and 
another  in  one  of  the  walls  which  can  be 
seen  above  ground  level. 

There  was  an  open  space  between  the 
wall  and  the  left  bank  of  the  river  Fleet, 
which  was  then  a  tidal  creek,  but  is  now 
hidden  under  New  Bridge  Street.  Shortly 
after  the  Norman  Conquest,  one  of 
William  I's  barons  built  a  fortification 
called  Montfichet  Tower.  That  structure 
was  demolished  in  1276,  the  year  in  which 
the  site  was  granted  to  the  Dominican 
Friars,  known  as  the  Black  Friars. 
Building  of  the  Church  and  the  many 
monastic  buildings  commenced  in  1279. 
They  have  been  described  by  Martin  and 
Toy1. 

The  monastery  was  the  scene  of  many 
historical  events.  In  1522  when  Charles  V, 
King  of  Spain  and  Holy  Roman  Emperor, 
paid  a  state  visit  to  Henry  VIII  he  was 
lodged  in  the  guest  house  of  the  priory 
and  the  King  arranged  for  a  gallery  bridge 
to  be  built  between  the  monastery  and  his 
Palace  of  Bridewell  on  the  other  side  of 
the  River  Fleet.  Its  location  was  along 
what  is  now  Apothecary  Street,  and  it 
entered  the  Hall  through  what  is  now  the 
library. 

Close  to  the  south  end  of  the  refectory 
of  the  Guest  House  (which  became  the 
Society's  Great  Hall)  was  the  Frater  in 
which  the  Privy  Council  is  said  to  have 
met  in  the  reign  of  Henry  VI.  It  was  also 
used  as  a  Parliament  Chamber  in  1450, 
1523-24  and  1529.  In  1 523  Sir  Thomas 
Moore  was  elected  speaker  of  the  House 
of  Commons  there. 

Trial  of  Katherine 

In  1529  the  trial  of  the  validity  of  the 
marriage  of  Henry  VIII  to  Katherine  of 
Aragon  took  place  in  the  Parliament 
Chamber.  Cardinals  Wolsey  and 
Campeggio  who  conducted  it  stayed  in 
Bridewell  Palace  and  went  across  the 
bridge  to  the  Hall  each  day.  Shakespeare 
mentioned  the  buildings  as  "a  Hall  in 
Blackfriars"  in  his  play  Henry  VIII.  He 


had  another  connection  with  the  area  as 
he  owned  one-seventh  part  of  Blackfriars 
Theatre,  which  occupied  the  site  of  the 
Parliamentary  Chamber  after  the 
dissolution  of  the  monasteries  —  hence 
the  name  of  Playhouse  Yard  on  the  south 
side  of  the  Hall.  Other  partners  were 
James  Burbage,  a  well-known  actor,  and 
his  sons  Cuthbert  and  Richard.  They  were 
probably  related  to  William  Burbige  who 
was  apprenticed  on  June  27,  1662,  to 
John  Buggs,  apothecary  and  actor,  a 
member  of  a  theatrical  company  known 
as  the  Queen  of  Bohemia's  Players. 

Crown  property 

On  the  dissolution  of  the  monasteries  the 
property  was  surrendered  to  the  Crown  in 
1538.  The  portion  which  included  the 
properties  now  owned  by  the  Society  (the 
Guest  House  and  some  of  the  adjoining 
buildings)  was  granted  to  Sir  Francis 
Brian  in  1547.  In  the  following  year  he 
was  created  Earl  Marshall  of  Ireland  and 
the  property  passed  to  Sir  Thomas 
Carwarden,  who  had  been  granted  the 
church  and  other  buildings  and  land.  In 
1551  the  property  was  sold  to  George 
Broke,  the  ninth  Earl  of  Cobham  who 
converted  it  into  a  town  house.  The  estate 
remained  in  the  Broke  family  for  the 
remainder  of  the  century  and  in  1600  the 
1 1th  Earl  entertained  Queen  Elizabeth 
there  at  a  wedding  feast. 

This  Earl  had  married  Frances,  the 
widow  of  the  Earl  of  Kildare  and 
daughter  of  Lord  Howard  of  Effingham, 
the  Lord  High  Admiral  of  Armada  fame. 
Shortly  after  the  accession  of  James  of 
Scotland  to  the  English  throne  as  James  I, 
Cobham  was  attainted  for  alleged 
complicity  in  the  plot  to  put  Arabella 
Stuart  on  the  throne  and  Cobham  House, 
as  the  property  was  then  known,  reverted 
to  the  Crown.  Cobham's  wife  disowned 
him  and  resumed  her  former  title  of  Lady 
Frances  Kildare.  The  house  in 
Blackfriars,  as  well  as  Cobham  House  in 
Kent,  were  granted  to  her  and  in  1609, 
when  her  brother  Lord  William  Howard 
of  Effingham,  married  Anne,  the 
daughter  of  Lord  St  John  of  Bletsoe, 
Lady  Kildare  transferred  her  town  house 
to  him  and  he  settled  it  in  trust  on  his 
wife. 

Lord  William  Howard  died  in  1615, 
before  his  wife  who  died  in  1628.  In  1632 
the  property,  still  known  as  Cobham 
House,  was  sold  to  the  Society  of 
Apothecaries  and  the  then  Master, 


Richard  Edwards,  took  possession  of  it 
on  behalf  of  the  Society,  whose  property 
it  has  remained  ever  since.  The  name 
Cobham  House  was  later  applied  to  a 
building  north  of  what  is  now  known  as 
the  Apothecaries  Hall.  That  building  was 
rebuilt  early  this  century  and  has  recently 
been  demolished  to  make  way  for  a  fine 
new  building  which  will  be  in  keeping  with 
the  ancient  Hall  and  will  continue  to  be 
known  as  Cobham  House. 

Wall,  Cameron  and  Underwood- 
wrote:  "When  Cobham  House  was 
converted  into  the  Hall  of  the 
Apothecaries,  the  Great  Hall  and  the 
Court  Room  seem  to  have  been  available 
for  use  without  any  structural  alterations. 
The  gallery  on  the  north  side  and  the 
lobby  on  the  south  were  used  to  provide  a 
second  parlour  and  subsidiary 
accommodation. 

"From  the  accounts  for  the  work  of 
restoration  it  is  clear  that  the  arrangement 
of  the  Hall  was  much  the  same  as  at  the 
present  day." 

The  Hall  was  destroyed  in  the  Great 
Fire  of  London  of  1666  and  was  rebuilt 
remarkably  quickly  between  1667  and 
1671,  almost  certainly  on  the  same 
foundations  and  in  the  same  style.  Wall, 
Cameron  and  Underwood  '  stated:  "The 
Great  Hall  as  reconstructed  reproduced 
all  the  main  features  of  its  predecessor." 

The  1671  window 

One  of  the  windows  above  the  Great 
Staircase  contains  the  date  1671  and  two 
coats  of  arms  labelled  Johannus  Lorymer 
and  Jacobus  Lowe  Wheeler  (fig  1). 

Barrett4  wrote  of  it  in  1905:  "It  is 
curious  to  note  that  the  shield  and  crest  in 
by  no  means  modern  glass  which  is  still  to 
be  seen  in  one  of  the  staircase  windows, 
and  which  has  painted  beneath  it,  and 
part  of  the  original,  the  name  of  John 
Lorymer,  does  not  belong  to  that  family. 
The  arms  of  Lorymer  are:-  Argent,  a 
chevron  sable  between  three  spur  rowels 
azure;  crest,  an  arm  couped  at  the 
shoulder  in  a  maunch  embowed  and 
resting  on  a  wreath  (fig  2).  The  arms  in 
the  window  are  those  of  Lowman,  a 
Devonshire  family,  and  are  as  follows:- 
Argent,  three  escutcheons  sable,  each 
charged  with  a  dexter  gauntlet  or,  back 
affrontee;  crest,  a  lions  gamb  erased 
sable,  holding  a  battleaxe  or  (fig  3).  How 
this  curious  error  originated  cannot, 
however,  now  be  traced."  Burke's 
Armoury  '  confirms  that  Barrett's 
comments  are  correct. 


John  Lorymer 


John  Larymer  (sic),  son  of  John  Larymer, 
Painter-Stainer  of  London,  was  bound  to 
John  Murrey  on  January  21 ,  1623-24,  but 
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the  date  of  his  freedom  is  not  recorded.  There  are  many 
interesting  references  to  him  in  the  Society's  records  and  in 
other  documents. 

In  1632  he  gave  £10  towards  the  purchase  of  the  Hall  and  the 
same  year  was  mentioned  in  a  brief  about  the  Star  Chamber 
hearing  as  one  who  had  made  Lac  Sulphuris  and  was  forbidden 
to  make  any  more" .  His  name  was  then  spelled  Lawrymore,  one 
of  several  variants  we  find. 

In  July  1637  his  apprentice  Anthony  Edwards  was  examined 
at  the  College  of  Physicians  but  rejected.  On  August  16,  1639 
"Mr  Lorymer  had  three  pots  of  compositions  taken  from  him 
by  consent,  viz.  one  pot  of  Mithridate,  one  pot  of  treacle,  one 
pot  of  Diascordium  which  was  this  day  delivered  to  him  and 
accepted  by  him  accordingly." 

In  1641  his  address  was  in  the  Poultry  and  on  March  24, 
1641-42  his  apprenctice  Peter  Browne  was  freed  and  became  his 
partner.  In  January  1641  Samuel  Leadbeater  had  a  role  of  oxycr 
(ocum)  taken  from  him  as  bad.  He  agreed  that  it  was  without 
saffron  and  said  that  he  had  bought  it  from  Mr  Lorymer  as 
oxycrocum  sine  croco."  He  consented  that  it  should  be 
destroyed.  The  Court  ruled  that  this  should  not  be  done  until 
"Mr  Lorymer  be  questioned  about  it." 


IAF  complete  shopfitting  systems, 
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)harmacy  at  competitive  prices. 
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:af  limited, 

.illington  Road  North, 

Julwell,  Nottingham  NG6  8HG 

fel:  0602  753728  (10  lines).  Telex:  377739 


In  December  1643  Lorymer  and  his  partner  Browne  were 
warned  to  appear  before  the  Court  for  making  compositions 
"without  view."  Lorymer  was  sick  but  Browne  appeared  and 
confessed  that  he  had  made  401b  of  Diascordium  and  1601b  of 
London  Treacle  within  12  months  without  view  of  the 
Company;  he  was  fined  according  to  the  ordinances  but  denied 
the  charge  about  Mithridate. 

On  November  2,  1643,  Lorymer  and  Browne  were 
questioned  for  making  Diascordium  without  view  and  for 
keeping  their  London  Treacle  in  a  wooden  barrel. 

On  August  28,  1649,  John  Lorymer,  Jr,  son  of  —  Lorymer 
of  Riversden,  Co  Southampton,  was  bound  to  John  Sr.  Barrett7 
stated  that  the  apprentice  was  the  nephew  of  his  master. 

John  Lorymer  Sr  was  appointed  to  the  Court  of  Assistants 
on  July  18,  1650,  in  succession  to  John  Wolfgang  Rumler,  one 
of  the  Royal  apothecaries. 

Beaven*  stated  that  John  Lorrimore,  apothecary,  was 
appointed  Alderman  on  September  18,  1652,  being  nominated 
by  Lord  Mayor  Kendricke  and  Alderman  Sir  John  Wollaston 
and  R.  Terry.  On  December  7,  1652,  however,  he  was 
"discharged  on  the  ground  of  infirmity  being  unable  to  stir  out 
of  his  house. ' '  Beaven  also  stated  that  Lorymer  is  the  correct 
spelling  of  the  name  which  is  spelled  Larymer,  Lorimer, 
Lorymer,  Lorrimer,  Lorrimore  and  Lawrymore  in  various 
documents. 

Lorymer  must  have  made  a  good  recovery  as  he  was 
appointed  Master  of  the  Society  of  Apothecaries  on  August  15, 
1654  without  previously  having  served  as  a  Warden.  His  term  of 
office  must  have  been  a  successful  one  as  the  minutes  of  August 
22,  1655, recorded:- 
"Mr  Lorrimer's  ffree  guift. 

Here  ended  the  year  wherin  Mr  Lorrimer  was  Master  who 
haveing  p' formed  that  place  Judiciously  &  well  in  all  things  yett 
to  add  thereunto  &  (though  nothing  needed  to  have  been  added) 
hee  did  freely  of  his  owne  accord  &  att  his  owne  charge  paynte 
and  guilde  the  White  roome  lately  called  the  Queens  Chamber 
which  I  purposely  here  insert  for  that  it  was  done  soe  freely  that 
there  was  not  by  him  any  other  note  of  remembrance  thereof. " 

Beneath  this  entry  is  a  marginal  note  "Since  this  free  guift 
was  denoted  in  paint  in  the  same  room  by  the  succeeding  Master 
&  Wardens." 

Wall,  Cameron  and  Underwood1 "  summarised  the 
subsequent  fate  of  that  room:  "The  decoration  of  the  White 
Painted  Room,  also  called  the  Queen's  Room  and  more  usually 
the  Parlour,  was  the  cause  of  considerable  disappointment.  The 
room  had  been  beautifully  painted  and  gilded  in  1655  by  John 
Lorrimer  during  his  Mastership,  but  it  had  been  destroyed  in  the 
Fire." 


Part  II  of  this  feature  will  be  carried  next  week,  and  will  include 
fig  2  and  3  (mentioned  on  p196)  and  a  list  of  references 


THE  TRIANGLE  TRUST 

The  Triangle  Trust  1949  fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim  is 
the  relief  of  hardship  or  distress  in  the  case  of  people  and 
their  dependants  employed  or  formerly  employed  in  the 
pharmaceutical  industry  in  Great  Britain.  Such  relief  may 
include  assistance  with  educational  expenses. 
The  Trustees  will  also  consider  on  their  merits  any  applica- 
tions for  assistance  beyond  the  scope  of  an  employer's 
responsibilities,    concerning    education    or    training  at 
recognised  centres  of  study  for  general  or  special  subjects. 
For  additional  information, 
or  to  apply  for  ass/stance,  write  to:- 
The  Secretary  Dept  CD 
THE  TRIANGLE  TRUST  1949  FUND 
Clarges  House.  6  12  Ciarges  Street 
London  W1Y  SDH 
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Cure  for  cuts 
6at-a-stroke' 

"At-a-stroke"  policies  may  work  well  for 
political  party  manifestos  but  they  are  ill 
conceived  within  the  delicate  (and 
debilitated)  infra  structure  of  the 
distribution  of  medicines  to  NHS 
patients.  Will  we  now  have  the 
Pharmaceutical  Society  Negotiating 
Committee  begging  a  Tory  government 
for  a  salaried  service  which  we  would  have 
resisted  under  a  socialist  regime? 

About  two  years  ago,  I  was  foolish 
enough  to  suggest  an  "at-a-stroke" 
solution,  ie  that  by  submitting  our 
suppliers'  medical  invoices  with  our  NHS 
prescriptions,  payment  could  be  made 
promptly  on  a  stock  cost  replacement 
basis.  Of  course  there  were  or  would  have 
been  paperwork  complications  with  over- 
the-counter  sales  or  private  prescriptions, 
and,  of  course,  it  would  have  meant  an 
end  to  "hidden  discounts".  But  they 
haven't  stayed  hidden  very  long. 

Would  that  not  have  been  better 
(even  with  the  implied  salaried  service 
that  might  have  resulted)  than  the  £68m 
claw-back  which  faces  us  at  the  same 
time  as  the  Prescription  Pricing 
Authority  will  be  reducing  our  cheques 
by  the  industry's  2Vi  per  cent  cut.  Was 
it  ill-conceived  to  seek  to  remove  from 
our  contract  the  unnecessary 
complications  which  have  been  or  will 
be  caused,  by  nominal  pricing, 
discounting,  parallel  importing,  under 
Tariff  priced  generics,  or  imposed  price 
reductions? 

When  will  the  Government  wake  up  to 
the  fact  that  the  prescriber  is,  by 
definition,  the  direct  cause  of  prescribing 
costs.  And,  that  unless  that  direct  cause  is 
controlled,  any  other  steps  will  be  costly 
in  the  efforts,  investment  and  morale  of 
manufacturers,  wholesalers  or  the 
community  pharmacists  they  supply? 

The  inevitable  price  the  profession 
will  have  to  pay  for  rational  location  of 
pharmacies  will  be  a  significant 
reduction  in  entrepreneural 
opportunism.  Entrepreneural  flair, 
whenever  applied  to  the  NHS  contract, 
has  always  been  clawed  back  (in  whole 
or,  currently,  in  part)  by  the  discount 
scale  or  differential  on-cost.  We  are 
obliged  to  work  on  a  treadmill  that  gets 
us  nowhere.  With  the  status  quo  now 
under  so  many  threats,  is  it  not  time  to 
demand  that  the  activity  sampling  of 
1983  should  be  used  as  the  basis  for  a 
new  contract  which  can  not  be  used  as  a 
political  football,  or  as  an  overbitten 
cherry  by  the  NHS  or  the  industry? 
A.O.  Bond, 

Glastonbury,  Somerset. 


BRM  motions  and  one 
man,  one  pharmacy 

The  perennial  problem  of  pharmacy 
ownership  is  once  more  highlighted  by 
your  publication  last  week  of  the  letter 
and  survey  from  Ashwin  Tanna. 

Readers  are  no  doubt  aware  that  the 
recent  Branch  Representatives  Meeting 
debated  a  motion  calling  for  the 
Pharmaceutical  Society  to  instigate  a 
policy  of  pharmaceutical  ownership  of 
pharmacies.  I  am  on  record  as  being 
strongly  in  favour  of  such  a  policy  and  I 
urged  the  BRM  to  accept  the  motion.  The 
fact  that  it  was  carried  overwhelmingly 
clearly  demonstrated  the  depth  of  feeling 
among  grass-roots  membership. 
However,  it  must  be  pointed  out  that 
there  are  fundamental  differences 
between  the  motions  passed  at  the  BRM 
and  Mr  Tanna's  proposals. 

Mr  Tanna  appears  to  be  canvassing 
support  for  the  "one  man,  one 
pharmacy"  approach,  common  in  Europe 
but  lost  a  hundred  years  ago  in  Britain 
following  the  case  of  the  PSGB  v  London 
&  Provincial  Supply  Association.  The 
legislation  he  appears  to  advocate  would 
apply  only  to  new  pharmacies,  while  the 
BRM  motion  calls  for  a  general  policy  of 
ownership  by  ".  .  .  pharmacists, 
pharmacists  in  partnership  with  other 
pharmacists,  or  companies  all  of  whose 
directors  are  pharmacists".  1  see  no 
fundamental  reason  why  companies  or 
partnerships  should  not  run  groups  of 
pharmacies  providing  their  majority 
shareholders  are  pharmacists.  Most  of  the 
other  "chartered"  professions  allow 
partnerships  or  companies  to  operate 
professional  practices  providing  this 
criteria  is  fulfilled.  Only  the  Bar  restricts 
practice  to  "sole  traders"  and  we  would 
have  extreme  difficulty  in  persuading  the 
politicians  that  a  reversal  to  this  role 
would  be  in  the  public  interest. 

No,  Mr  Tanna,  1  appreciate  the 
sentiments  expressed  in  your  letter,  but  do 
throw  your  lot  in  with  the  supporters  of 
the  BRM  motion.  It  is  just  possible  that 
the  motion  could  be  taken  up  by  the 
Society.  We  must  not  forget  that  a  new 
Pharmacy  Bill  is  being  prepared  and  there 
is  precious  little  known  about  its  contents. 
Is  it  too  much  to  hope  that  it  will  contain 
proposals  for  the  first  steps  back  towards 
exclusive  pharmaceutical  ownership? 
N.L.  Wood, 
Ingatestone,  Essex. 


Thank  you  C&D 


I  was  amazed  and  delighted  on  opening 
the  current  C&D  to  find  in  the  section  on 
History  of  Pharmacy  a  group  picture  of 
pharmacy  students  taken  45  years  ago 
which  included  myself  —  on  the  extreme 
left,  second  row. 

I  have  lived  and  worked  in  Northern 
Ireland  since  1946,  and  reading  the 
excellent  article  took  me  back  in  time  to 


my  happy  days  as  a  student  at  Plymouth, 
of  which  I  have  very  fond  memories. 

My  thanks  to  you,  Sir,  and  your 
contributor,  for  a  most  interesting  article. 
George  W.  Davis 
co  Down,  N.  Ireland. 

C&D  PRICE 
SERVICE 


NHS  prices  update 


The  following  price  reductions  to  basic 
NHS  prices  had  been  notified  by 
manufacturers  on  Tuesday,  July  26. 
These  are  in  response  to  the  DHSS/ABPI 
agreement  that  prices  be  reduced  by  2.5 
per  cent  on  average  in  the  Government's 
current  financial  year.  Other  reductions 
notified  since  last  week  (see  C&D  July  23, 
pl65)  are  to  be  found  in  the  C&D  Price 
Supplement  this  week. 

Allen  &  Hanburys  Ltd. 

Trandate:  injection.  20ml  ■  5,  £12.86;  tablets:  lOOmg  50s, 
£3.97;  lOOmg  250s,  £18.94;  200mg  50s,  £6.41;  200mg  250s, 
£30.01;  400mg  50s,  £10.19;  400mg  250s,  £48.41.  Ventolin: 
respirator  solution  20ml,  £3.29;  tablets:  2mg  100s,  £1 .36;  2mg 
500s,  £6.46;  4mg  100s,  £2.60;  4mg  500s,  £12.36;  syrup  150ml, 
£0.78,  2  litres,  £9.82;  Spandets  8mg  50s,  £3.46.  Effective 
August  1 . 

Duncan  Hockhart  &  Co  Ltd. 

Paramol  tablets:  100s,  £1.77;  500s,  £8.36.  Effective 
August  1 , 

Glaxo  Laboratories  Ltd. 

Ceporex  tablets  arid  capsules:  250mg  20s,  £2.36;  250mg 
100s,  £1 1.31;  250mg  500s,  £55.59;  500mg  20s,  £4.62;  500mg 
100s,  £22. 14;  500mg  500s,  £108.86.  Eumovate:  cream  25g  tube, 
£1.31.  I OOg  tube,  £4.59;  ointment  25g  tube.  £1.31.  lOOg  tube, 
£4.59.  Effective  August  1. 
Lewis  Laboratories  Ltd. 

Lipoflavonoid  capsules:  100s.  £3.12,  500s,  £13.76. 
Lipotriad  capsules:  100s,  £2.48,  1000s,  £22.64.  Effective  July 
25. 

Lipha  Pharmaceuticals  Ltd. 

Praxilene  capsules  lOOmg:  1 00s,  £10.33;  500s,  £50.25; 
Praxilene  ampoules  200mg:  10s,  £11.15.  Effective  August  1. 
Let)  Laboratories  Ltd. 

Fucidin:  cavijet,  £1 .38;  Intcrtulle  gauze  10cm  10s,  £2.06; 
ointment,  lOg,  £1.55;  25g,  £3.21 ;  gel  lOg,  £1 .64;  25g.  £3.49; 
cream  lOg,  £1 .72.  Fucidin  H:  ointment.  lOg,  £1 .74.  25g.  £3.69; 
gel,  lOg,  £1.88,  25g,  £4. 
Ma>  &  Baker  Ltd. 

All  products  by  2.4  per  cent.  Effective  July  18. 
Merrell  Pharmaceuticals  Ltd. 

Clomid  tablets:  30s.  £12.84;  100s,  £37.38.  Meralen  capsules 
100s,  £4.28.  Pexid  50s,  £5.40.  Rifadin:  150mg  100s,  £22.48; 
300ma  100s,  £44.96;  svrup  120ml,  [4.36.  Rifmah:  150ma  84s, 
£19.52,  100s,  £23.24;  300mg  56s,  £25.80;  100s,  £46.08. 
kolanlvl:  gel  500ml,  £1.16;  tablets  50s,  £0.98.  Effective 
July  25. 

Norwich  Eaton  Ltd. 

Alphaderm  cream:  30g,  £2.08;  lOOg.  £6.69.  Aquadrate 
cream:  30g,  £1 .34;  lOOg,  £4.29.  Chloraseplic:  throat  spray, 
1 18ml,  £1 . 14;  mouthwash  150ml,  £1 .20.  Damnum  capsules: 
25mg  100s,  £12.29;  lOOmg  100s,  £42.97.  Furacin:  soluble 
ointment  25g,  £0.87;  sterile  solution  50ml,  £4.85.  Furadantin 
tablets:  50mg  100s,  £7.10;  1000s,  £57.08;  lOOmg  100s,  £13.45; 
1000s,  £107.66;  suspension  300ml,  £3.35.  Macrodantin 
capsules:  50mg  100s,  £7.55;  lOOmg  100s,  £14.30.  Psoradrate 
cream:  0.1  percent  30g,  £2.09;  lOOg,  £6.75;  0.2  percent  30g, 
£2.41.  lOOg,  £7.76.  Effective  July  25. 
Rikcr  l  aboratories. 

Disalcid  capsules  100s,  £6.38.  Duo-autohaler:  complete, 
£5.04;  refill,  £3.37.  Durophet:  7.5mg  30s,  £1.04;  12.5mg  30s, 
£1.13;  2()mg  30s,  £1,22.  Intralem  eel  50g,  £0.53.  Iso-autohaler: 
complete,  £4.50;  refill,  £2.83.  Lergoban:  50s,  £1.92;  200s. 
£6.21.  Medihaler:  -duo  400  dose,  £3.37;  -epi  400  dose,  £2.83; 
Ergotamine  75  dose,  £3.24;  -iso  400  dose,  £2.83;  -iso  Forte  400 
dose,  £3.28.  Norflex  tablets  100s,  £4.70;  Norllex  ampoules  2ml 
3s.  £1.86.  Norgesic:  100s,  £4.10;  500s,  £18.07.  Nuelin  tablets 
125me  100s,  £3.91.  Numotac  100s.  £3.54.  Pentoxylon  100s, 
£2.03.  Peptard  100s,  £5.23.  Pholtex:  100ml,  £1.04;  1000ml, 
£8.57.  Pulmadil  auto  complete,  £8.22.  Rauwiloid:  200s,  £4.84; 
+  Veriloid  100s,  £7.90;  500s,  £37.14.  Theodrox  100s,  £1.63. 
Thiaver  100s,  £8.13.  Veriloid  100s,  £4.87. 
Carnegie  Medical. 

Duromine:  15mg,  30s,  £1.31;  30mg  30s,  £1.72.  Hiprex  100s, 
£8.13.  Effective  July  20. 
Smith  Kline  &  French  Laboratories  Ltd 

Dexedrine tablets  5mg,  100s,  £0  76.  Dytac capsules:  30s, 
£2.15;  250s,  £17.15.  Dytide  capsules:  30s,  £2.31;  250s,  £18.75. 
Eskamel  cream  25gm,  £0.71.  Eskornade:  Spansules  30s,  £1.86, 
250s,  £14.85;  syrup  150ml,  £1 .66.  Expansvl  Spansules:  30s, 
£1.95;  250s,  £15.44.  Histrvl  Spansules  5mg:  30s,  £1.04;  250s, 
£7.83.  Hystryl  paed.  Spansules:  2.5mg  30s.  £0.79;  250s.  £5.97. 
Kerecid  ophthalmic:  solution  15ml.  £3.35;  ointment  5g,  £3.68. 
Liskonum  tablets  60s,  £2.76,  1 000s,  £46.06.  Micralax  12s. 
£3.62,  100s,  £30.26.  Neuro  phosphates:  300ml,  £0.82,  2  litre, 
£4.87.  Parnate  tablets:  50s,  £2.27,  500s,  £22.17.  Parstelin 
tablets:  50s,  £2.32,  500s.  £22.26.  Phenobarbitone  Spansule 
capsule:  60mg  30s,  £0.72,  250s.  £5.09;  lOOmg  30s,  £0.83.  250s, 
£5.72.  Pragmatar  ointment:  25g,  £0.67.  Redepun  injection: 
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ml,  10s,  £10.55;  3ml  10s,  £18.66;  6ml  5s,  £16.22.  Skefron  jet 
OOgm.  £0.69.  Stelabid  tablets  100s,  £5.26,  500s,  £24.72. 
Stelabid  forte  tablets  100s,  £7.27.  Stelazine  ampoules: 
mg/  1ml  12s,  £5.08.  Stelazine  concentrate:  100ml,  £5.57,  1 
litre,  £33.73.  Stelazine  Spansules:  2mg  30s,  £1.23,  250s,  £9.79; 
lllme  100s,  £5.38;  15mg  100s,  £8.06;  syrup  200ml,  £1.20. 
Stelazine  tablets:  lmg  100s,  £1.90,  1000s,  £16.95;  5mg  100s, 
£2.71,  1000s,  £24, 17.  Tagamet  tablets:  200mg  500s,  £74.15; 
400mg  56s,  £16.61.  Vertigon  Spansules:  lOmg  100s,  £4.14; 
5mg  100s,  £5.08.  Effective  July  25. 
L.R.  Squibb  &  Son  Ltd 

Graneodin:  ointment  15g,  £0.98;  ophthalmic  3.6g,  £0.68. 
lpral:  tablets  lOOmg  100s,  £4.70,  500s,  £19.95;  200mg  100s, 
£8.54;  suspension  200ml,  £1 .38.  Moditen  tablets:  lmg  100s, 

44;  2.5mg  100s,  £6.80;  5mg  100s,  £9. 10.  Motipress  tablets: 
[28s.  £3.05,  250s,  £25.94.  Motival  tablets:  100s,  £3.59,  500s, 
£17.60.  Mysteclin:  tablets  100s,  £7.06,  500s,  £33.95;  syrup 
100ml,  £1.28;  capsules  100s,  £7.19.  Rautrax  tablets  100s, 
£2.69.  Remiderm:  cream  15g,  £1.20,  30g,  £2.40;  oinment  15g, 
|£1.20,  30g,  £2.40;  spray  50g,  £2.05.  Effective  August  1. 
■Stiefel  Laboratories  (UK)  Ltd 

Duofilm  1 5ml,  £2.07.  Oilatum:  cream  40g,  £1 .63;  emollient 
150ml.  £1.65,  350ml,  £3.20,  1000ml,  £8.32.  Effective  July  25. 
Stuart  Pharmaceuticals  Ltd 

Tenormin,  1  ■  28  calendar  pack,  £6.98.  Tenoretic,  1  x  28 
alendar  pack,  £7.44.  Tenormin  LS,  1  x  28  calendar  pack, 
£4.88.  Tenoret  50,  1  -  28  calendar  pack,  5.20.  Effective  August 

Dista  Products  Ltd 

Distalgesic  tablets  100s,  £2.23.  Effective  July  18. 
Farmitalia  C  arlo  Lrba  Ltd 

Euhypnos  capsules:  100s,  £4.88,  500s,  £19.50,  1000s, 
£36.10;  Forte  50s,  £3.90,  250s,  £15.60,  500s,  £29.25.  Kelfizine 
\V  tablets  5s,  £4.48.  Tetralysal  16s,  £0.85,  100s,  £5.46.  • 
Sintisone  100s,  £6.60.  Naxogin  8s,  £1.05,  100s,  £10  66 
Minodiad  100s,  £5.02.  Effective  July  18. 
Roussel/Cassenne  Laboratories  Ltd 

\ctinac40ml,  £6.06.  Altacite:  tablets,  120s,  £5.22; 
suspension  500ml,  £5.18.  Altacite  plus:  tablets,  100s,  £5.60; 
suspension  500ml,  £5.60.  Sofratulle  10cm  x  10cm  10s,  £1.82. 
Proctofibe  tablets,  125s,  £3.19.  Proctosedyl:  ointment  30g, 

14;  suppositories  12s,  £2.41 .  Rvthmodan  capsules:  lOOmg 
100s,  £7.75;  !50mg  100s,  £11.62.  Rvthmodan  retard  tablets, 
250mg,  100s,  £22.27.  Effective  August  I 
kabivilrum  Ltd 

prin  tablets  lOOmg:  50s,  £3.25,  250s  £14.20,  500s  £25.75. 
Effective  August  1 . 
Norgine  Lid 

All  products  by  approx  Vn  per  cent.  Effective  July  25. 
Wellcome  foundation  Ltd 

Esbatal  bethanidine  (ablets:  lOmg  100s,  £5.40,  500s,  £25.16; 
50mg  100s,  £24.32.  Insulin  soluble  10ml:  20u/ml,  £1 .41, 
40u/ml,  £2.28,  80u/ml,  £4.1  J;  purified  lOOu/ml,  £5.13. 

sulin  neutral  insulin  (purified)  I0ml:40u/ml,  £2.28, 
80u/ml,  £4.11,  lOOu/ml,  £5.13.  Protamine  zinc  insulin 
10ml:40u/ml,  £2.28,  80u/ml,  £4.41 .  Neuphane  isophane 

lin  (purified)  10ml:  40u/ml,  £2.28,  80u/ml,  £4.41 , 
lOOu/ml,  £5.32.  Neulente  insulin  zinc  suspension  (purified) 
10ml:40u/ml,  £2.25,  80u/ml,  £3.87,  lOOu/ml,  £4.83.  Insulin 
suspension  (amorphous)  Semilente  10r..!:  40u/ml,  £2.25, 
;80u/ml,  £3.87.  Insulin  zinc  suspension  (crystalline)  ultralente 
I0ml:40u/ml,  £2.25,  80u/ml,  £3.87.  Septrin  tablets  100s, 
£12.52,  500s,  £56.86.  Zyloric  tablets  lOOmg  1 00s,  £14.84 
Effective  August  1 . 
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Price  Supplement 


The  following  prices  were  omitted  from 
this  week's  Price  Supplement  and  should 
be  used  in  conjunction  with  it. 


ep  (Galen) 

?  A  ugust  I 


gel 

I5g 

205-401 

1  86 

S 

Vihramuln  (Pfizer) 

effective  August  I 

capsules  lOOmg 

10 

.102-422 

4  93 

s 

sn 

302-430 

23  62 

s 

syrup  50mg/5ml 

30ml 

348-599 

1  55 

s 

Vibmcil  (Zynia) 

effective  August  1 

drops 

I'll! 

302-489 

n  52 

s 

gel 

12g 

129-809 

0  52 

s 

neubuhser 

302-505 

0.52 

s 

\  inhlaslim-  1  I'derle  (Lederle) 

effective  August  ! 

lOmg 

07  1-704 

8.65 

s 

Vintrisline  Lederle  ( 1  ederle) 

effective  August  I 

injection 

1  mg 

071-662 

7.87 

s 

injection 

?IIIL' 

071-670 

15  58 

s 

injection 

5mg 

071-696 

38.97 

s 

Vioform-Hydrocortisone  (( iba) 

effective  August  I 

cream 

J0g 

388-405 

1.57 

s 

oinlment 

)0g 

304-444 

1  57 

s 

Visclair  (Sinclair) 

effective  July  W 

lablels 

inn 

304-667 

10  82 

s 

\fr»mene\  |\app) 

8ml 

496-406 

0  45 

s 

\>tocard  (As(ra) 

effective  July  20 

prcfitled  syringes 

i()f)mg  Id 

•  5ml 

419-903 

14.40 

s 

lg  If) 

.  5ml 

419-91  1 

17.50 

s 

2g  10 

10ml 

419-929 

20.50 

s 

Xyloprocl  (Aslral 

effective  July  20 

30g 

351  (172 

14  82(61 

5 

supposnories 

11) 

312-975 

1  1  901 101 

s 

Zadsial  (1  t'dt  rle) 

effective  August  I 

infusion  Sfillmg 

00ml 

303-321 

52  70(10) 

s 

suppositories  MlOmy 

10 

303-347 

4  25 

5 

it? 

in 

303-354 

6  80 

s 

lablcis  200mg 

250 

303-362 

16  "i 

s 

9.45'/;  POM 
45  28  POM 
2  96',  POM 


0  89  POM 
0  89  POM 
0  89  POM 


P(  )M 
POM 
POM 


POM 
POM 


POM 
POM 
POM 


POM 
POM 


POM 
POM 
POM 


Sangers'  (NI):  Chemists' 
buyout  in  the  bag 


Sangers'  Northern  Ireland  operation  has 
been  bought  by  a  consortium  of  chemists 
from  the  Province.  Sangers'  minimum 
subscription  level  for  ordinary  and  loan 
stock  of  £850,000  was  attained  on 
Monday,  just  in  time  for  the  then- 
deadline  of  July  25. 

Mr  John  White,  OBE  —  a  member  of 
the  Pharmaceutical  Contractors 
Committee  and  one  of  the  consortium's 
organisers  —  has  been  appointed 
chairman  of  the  new  company,  which  will 
continue  to  trade  as  Sangers  (Northern 
Ireland)  pic.  Howard  Kennedy,  general 
manager  of  Sangers'  pharmaceutical 
operations  in  the  Province  since  1980,  has 
been  appointed  managing  director.  Other 
members  of  the  board  will  be  elected  by 
shareholders  at  a  meeting  in  August. 


Some  250  Northern  Irish  chemists  are 
involved  in  the  consortium  —  over  half 
the  independents  in  the  Province.  While 
he  points  out  that  it  is  very  early  days  to 
talk  about  plans  for  the  new  company,  Mr 
White  told  C&D  he  expects  no  revolution 
in  trading  practice.  The  new  Sangers 
would  operate  both  inside  and  outside  the 
consortium  of  its  shareholders,  and  try  to 
extend  the  range  of  goods  and  services 
offered. 

"Our  ultimate  aim  would  be  to  supply 
our  shareholders  with  everything  they 
sell,"  he  adds. 

Sangers  UK  describe  the  offer  for  sale 
as  having  been  "highly  successful".  Stock 
is  to  remain  available  until  August  3 1  to 
permit  further  investment. 


Savory  &  Moore  profits  down  25pc 


Savory  &  Moore  —  retailing  arm  of 
Macarthys  —  saw  profits  reduced  by 
almost  a  quarter  in  the  year  to  April  30, 
despite  a  10  per  cent  sales  increase.  Profits 
are  down  £146,000  to  £600,000  on  sales  of' 
£23. 7m. 

Turnover  for  the  company  as  a  whole 
rose  23.4  per  cent  to  reach  £265. 488m,  but 
pre-tax  profits  were  £39,000  lower  at 
£4. 055m.  While  the  company  are 
naturally  disappointed  at  the  decline  in 
profits,  they  point  out  that  second  half 
profits  were  42  per  cent  better  than  those 
of  the  first  six  months,  an  improvement 
which  they  attribute  to  rationalisation  of 
their  depot  structure  in  pharmaceutical 
and  veterinary  distribution. 

Pharmaceutical  sales  down 

Pharmaceutical  distribution  contributed 
sales  of  £214. 178m  (£168. 968m),  with 
profits  down  £230,000  to  £2. 47m.  Despite 
severe  pressure  on  margins  in  the 
wholesale  pharmaceutical  business, 
Macarthys  say  the  last  few  months  of 
1982-83  and  first  indications  from  the 
current  year  show  a  marked  improvement 
here. 

Savory  &  Moore's  performance 
remained  steady  throughout  the  year. 
Although  a  reduction  in  gross  margins  on 
NHS  dispensing  is  expected  to  follow  the 
recent  discount  inquiry,  Macarthy's  are 
confident  that  action  already  underway 
will  improve  Savory  &  Moore's 
profitability  in  the  current  year. 

The  company  say  they  cannot  yet 
assess  the  effects  of  the  recent 
Government  reductions  in  drug  prices, 
but  promise  they  will  try  to  mitigate  as  far 
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as  possible  any  erosion  of  profit  which 
might  be  caused. 

Turnover  in  the  pharmaceutical 
manufacturing  division  increased  12  per 
cent  to  reach  £5. 478m,  while  trading 
profits  here  rose  30  per  cent  to  £642,000. 
Sales  of  surgical  products  improved  by  7 
per  cent  to  £  18.42m,  contributing  profits 
of £798,000 (£769,000). 

The  veterinary  division  sales  were 
£2. 61m  up  at  £17. 645m,  with  a  26  per  cent 
increase  taking  profits  here  to  £529,000. 

Borrowing  for  the  group  as  a  whole 
totalled  £3. 95m,  considerably  reduced 
from  last  year's  £5. 614m.  It  should  be 
remembered,  however,  that  1981-82's 
figure  was  inflated  by  cash  needed  to 
purchase  stocks  from  Sangers  branches 
taken  over  bv  Macarthys  in  February 
1982. 


Gallup  ready  to  go 

Gallup  are  definitely  committed  to  go 
ahead  with  their  "Prescription  Monitor' 
service  after  a  board  meeting  this  week. 
Letters  are  being  sent  out  at  the  moment 
to  pharmacists  asking  if  the  want  to 
participate  in  the  scheme  (C&D  Julv  16 
pl08). 

After  launching  the  scheme  to 
industry  last  week  twelve  clients  for  the 
service  have  been  signed  up,  including 
Boots  and  Warner  Lambert.  Social 
Surveys  (Gal/up  Poll)  Ltd,  202  Finchley 
Road,  London  NW3  6BL. 
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Business  News  continued 

Expansion  plans 
at  Dixons 

Dixons  increased  pre-tax  profits  by  £1 .5m 
to  a  record  £14m  in  the  year  to  April  30, 
on  sales  up  7  per  cent  to  £268. 3m. 

Rationalisation  during  the  year  has 
enabled  the  company  to  turn  last  year's 
pharmaceutical  losses  of  £441 ,000  into 
profits  of  £205,000.  Film  processing 
showed  losses  of  £314,000. 

Dixons  have  also  announced  a 
6-for-25  rights  issue  looking  for  £21m. 

Of  this  sum,  £8m  is  to  be  used  in  the 
opening  or  re-siting  of  30  stores, 
modernisation  in  another  30  and 
improvements  to  other  sites. 

BOC  to  sell  stake  in 
Mountain  Medical 

BOC  have  decided  to  sell  their  52  per  cent 
stake  in  American  oxygen  concentrator 
manufacturers  Mountain  Medical 
Equipment. 

The  group  already  held  a  26  per  cent 
shareholding  in  Mountain  Medical  when 
they  bought  Glasrock  Medical,  a  home 
medical  services  business,  in  January  this 
year.  By  coincidence,  Glasrock  also 
owned  26  per  cent  of  Mountain  Medical, 
bringing  BOC's  holding  to  the  current 
total. 

Although  Mountain  is  described  as  an 
excellent  performer,  recently  valued  at 
$95m  on  the  US  stock  exchange,  the 
company  is  not  within  BOC's  main  field 
of  operation.  BOC  are  also  unwilling  to 
risk  finding  themselves  "locked-in"  to  a 
single  supplier. 

It  is  anticipated  the  sale  will  be  made 
either  to  a  corporate  buyer,  or  by  means 
of  a  secondary  offering  of  stock  to  the 
public. 

OTC  ibuprofen  approval 
sought  overseas 

Boots  are  working  to  obtain  the  necessary 
approvals  to  market  ibuprofen  as  an  over- 
the-counter  product  in  many  overseas 
countries,  including  the  lucrative 
American  market. 

The  company  has  concluded  a 
licensing  arrangement  with  American 
Home  Products  to  market  the  drug  there, 
although  it  will  be  manufactured  in 
Britain.  Pharmaceutical  sales  for  Boots 
increased  22  per  cent  last  year,  with  the 
US  subsidiary  showing  a  sales  growth  of 
77  per  cent. 

No  details  have  been  released  for  the 
OTC  sale  of  ibuprofen  in  the  UK.  It  has 
been  suggested  that  the  launch  of  a  Boots 
brand  may  be  further  off  than  has  been 
anticipated.  Several  other  companies  are 
thought  to  be  planning  to  launch  their 
own  brands. 


□  Boots  have  opened  up  their  first  two 
in-store  Cookshops  —  at  Nottingham  and 
Leamington. 

These  will  stock  mainly  the  old 
Timothy  Whites  product  range,  although 
a  few  new  items  have  been  added.  Stock 
will  be  split  into  cooking,  serving,  storing 
and  kitchen  technology  lines  with  the 
emphasis  placed  on  own-label  brands.  It 
is  also  hoped  that  goods  carrying  the 
manufacturers'  name,  but  sold  exclusively 
through  Boots  can  be  included,  although 
arrangements  here  are  not  yet  finalised. 


Marketing  split 
for  Temana  Bees 

Temana  Bees  are  separating  their  two 
main  areas  of  activity  with  the  transfer  of 
household  products  marketing  to  Temana 
International. 

Sales  and  distribution  of  the  range  — 
which  includes  Vapona,  Coopers  and 
Airbal  —  will  be  handled  by  Chemist 
Brokers,  extending  their  responsibility  for 
grocery  outlets  to  other  trade  sectors. 

Vere  Awdry,  currently  marketing 
manager  at  Temana  Bees  will,  from 
August  3 1 ,  become  commercial  manager 
(UK)  for  Temana  International, 
transferring  to  Richmond  with  a  small 
operating  unit. 

Temana  Bees'  horticultural  business 
will  continue  with  Temana  Bees,  based  at 
Sealand,  Chester,  under  Terry  Kenwright 
who  returns  to  the  post  of  managing 
director. 


K  de  Krizia  goes 
to  new  distributor 

Perfumery  Marketing  Associates  —  a 
newly-formed  distributor  for  prestige 
cosmetics  products  —  have  secured  UK 
right  for  Italian  fragrance  K  de  Krizia. 

This  is  the  first  distribution  deal 
finalised  by  PMA,  though  they  hope 
negotiations  currently  in  progress  will 
enable  them  to  expand  their  range. 
General  manager  Vicki  Battersby  has 
recently  left  Boots  where  she  worked  in 
the  proprietary  cosmetics  and  toiletries 
department. 


AIR  manifesto 


Association  of  Independent  Retailers  —  a 
recently-formed  pressure  group  (C&D 
June  1 1  pi 099)  —  has  produced  a  draft 
manifesto.  Copies  are  currently  going  out 
to  members  and  those  who  expressed 
interest  in  the  association  at  its  launch. 

Objectives  set  out  in  the  manifesto 
include  the  reform  of  rating  legislation 
with  the  needs  of  the  small  retailer  in 
mind,  the  concentration  of  members' 
purchasing  power  to  counter  pressure 
from  the  large  multiples  and  greater 
consultation  among  independent  retailers 
at  local  authority  level. 


APPOINTMENTS 


■  Fujimex:  David  Stewart  is  appointed 
sales  representative  for  Scotland, 
Northern  Ireland,  Northumberland, 
Cumbria,  Durham,  Tyne  &  Wear  and 
Cleveland. 

■  Nicholas  Laboratories  Ltd:  Mary 
Chapman  is  appointed  manager  of  the 
cosmetics  division.  She  previously  worked 
for  L'Oreal,  marketing  their  professional 
haircare  range. 

■  Glaxo  Group  Research  Ltd:  Ian 

Shedden,  MD,  has  been  appointed  deputy 
director  of  research  and  development.  He 
was  formerly  vice-president  of  Lilly 
Research  Laboratories. 

■  Albion  Group  Ltd:  Keith  Coldman 
becomes  joint  managing  director  sharing 
operational  responsibilities  for  the 
company's  activities  with  chairman  & 
joint  managing  director,  David  Williams. 
Ian  MacVicar  is  newly  appointed  to  the 
board  as  development  director. 

■  Philips  Small  Appliances:  Adrian 
Fleetwood  has  joined  the  company  in  the 
important  position  of  marketing  manager 
shavers.  He  replaces  Barry  Coldbreath 
who  has  now  taken  over  the  position  of 
marketing  manager  home  appliances 
from  the  newly-appointed  sales  director 
Dennis  McGiffen. 

■  Colourcare  International  Ltd:  Kevin 
Stagg  is  appointed  regional  sales 
manager,  covering  Scotland  and  the 
North  of  England.  He  was  previously 
sales  representative  for  the  Devon  area. 
Dianne  Roney  has  been  appointed  to  the 
newly-created  post  of  key  account 
manager  (North)  with  responsibility  for 
the  large  chain  stores. 


COMING  EVENTS 


Advance  information 

British  Pharmaceutical  Conference,  Jeffery,  Elvin  and  Clarke 
Halls,  University  of  London  Institute  of  Education,  from 
September  12-15.  Pharmex  BPC  '83.  Details  from  Dragon 
Medical  &  Scientific  Exhibitions  Ltd,  Gothic  House, 
Barkergate,  Nottingham,  telephone  (0602)  56661 . 
Communication  Advertising  and  Marketing,  Education 
Foundation  Ltd,  Cavendish  Hotel,  Eastbourne,  Sussex  from 
September  18-21 .  CAM  business  course  on  public  relations, 
chaired  by  Mary  Batholomew,  managing  director,  Shandwick 
PR  Co  Ltd.  Course  fee  £395  +  VAT.  Applications  to  Rosemary 
Michael,  CAM  Foundation,  Abford  House,  15  Wilton  Road, 
London  SW 1 ,  telephone  01  -828  7506. 
POS  '83,  Kensington  Exhibition. Centre,  London,  on 
September  20-22,  Details  from  Batiste  Exhibitions  & 
Promotions  Ltd,  Pembroke  House,  Campsbourne  Road, 
Hornsey,  London  N8,  telephone  01-340  3291 . 
International  Congress  for  the  History  of  Pharmacy, 
Washington  DC,  USA,  from  September  21-25.  Details  from 
congress  secretariat  at  2215  Constitution  Avenue,  NW 
Washington  DC  20037,  telephone  (202)  429  7564. 
"Product  liability  in  the  pharmaceutical  industry",  Howard 
Hotel,  Aldwych,  London  WC2  on  September  29.  Seminar 
diaired  by  Sir  Cecil  Clothier  QC.  Course  fee  £109.25  (inc 
VAT).  Details  from  Legal  Studies  &  Services  Ltd,  Bath  House 
(3rd  Floor),  56  Holborn  Viaduct,  London  EC1 ,  telephone 
01-236  4080. 

I  he  I  hird  European  Toxicolog)  Forum,  International 
Conference  Centre,  15  Rue  de  Varambe,  Geneva,  Switzerland, 
from  October  18-22.  Applications,  before  September  16,  to  Ms 
F.  De  Greef,  The  Toxicology  Forum,  14  Avenue  de 
L'Astronomie(Box29),  B-1030  Brussels,  Belgium. 
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CLASSIFIED 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Joanna  Young  for  further 
information  on  extension  272. 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear 
under  appropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Agents 


Babywear 

HIGH  EARNING  POTENTIAL 

DUNBEE  LTD  - 

distributors  of  the  well 
established babywear  and 
accessories  range  require 
agents  in  most  parts  of  the  UK. 
Knowledge  of  or  good  connections  with  the 
wholesale  sundries  trade  and  the  retail 
chemist/  FIV1CG  market  essential.  Please  write  or 
telephone:  G.W.  Wood. 

Dunbee  Limited  Riverdene  Industrial  Estate,  Molesey  Road,  Hersham, 
Walton  on  Thames,  Surrey  KT12  4RL   Tel  Walton-on-  Thames  28921 


SALES  AGENTS 

Required  by  new  cosmetic  company  to  assist  in 
launching  natural  skin  care  products  in  chemists, 

beauty  and  health  food  shops.  Vacancies  in  the 
Midlands,  South  West,  The  North  and  Scotland. 
Good  commission  and  new  account  bonus  paid  to 
well  established  agent. 

Write  giving  brief  details  to: 
Mr  R.F.  Webb,  Fountain  International  Ltd., 
Eight  Dormers,  Snowdenham  Lane,  Bramley, 
Guildford  GU5  ODB.  Tel:  0483-893877. 


REDUNDANT? 
RETIRED  EARLY? 

A  unique  opportunity  for  sales  people  with  good 
connections  and  experience  in  toiletry  sales,  to 
introduce  exciting  new  products  as  independent 
suppliers. 

Many  areas  open.  Full  promotional  support  given. 
Apply  in  writing,  stating  age  and  experience. 
BOX  C&D  3002 


Display  /  Semi  Display  £11 .00 

per  single  column  centimetre, 
min  30mm.  Column  width 
42mm. 

Whole  Page  £950.00 
(260mm  x  180mm) 
Half  Page  £500.00 
(125mm  x  180mm) 
Quarter  Page  £280.00 
(125mm  x  88mm) 


Professional  Prescription 
Computer  Labelling 


Box  Numbers  £2.50  extra 
Series  Discounts 

5%  on  3  insertions  or  over. 
10%  on  7  insertions  or  over. 
15%  on  13  insertions  or  over. 


BEWARE:  — 

There  are  many 

Pitfalls. 


Beware  Salesmen  who  talk  computers  but  know 
nothing  of  pharmacy. 

Wholesaler  linked  systems  make  money  for  them, 
Ours  makes  money  for  you. 

A  Cheap  labeller  may  not  last  6  months.  The  BBC 
micro  is  used  in  80%  of  schools  —  its  got  to  last. 
A  Slow  labeller  will  cause  bottle  necks  in  your 
dispensary.  An  impatient  customer  is  a  lost  customer 
A  poor  labeller  will  be  slow,  difficult  to  use,  it  won't 
do  'out  of  the  ordinary'  labels,  difficult  to  correct 
errors.  Very  frustrating  during  rush  period. 
A  recently  developed  programme  is  not  tested.  Keys 
'seize  up'  when  you  press  the  wrong  key.  More 
pressure,  more  frustration. 

Offers  of  cheap  maintenance  are  meaningless  if  the 
sellers  are  'unavailable'  next  year. 

DON'T  TAKE  A  CHANCE  ON  SOMETHING  SO 
IMPORTANT 

Buy  the  best  as  used  by  over  500  hospitals,  health 
centres  and  pharmacists  throughout  the  U.K.  Backed 
and  serviced  by  countrywide  wholesale  network 
Priced  from  £1195  (lease  from  £13.75  per  week  (no 
maintenance  cost  for  three  years). 


/  Unit 
L. 


'"■bur 


ash/r<  ■  Pr,r  V""''  Q'  "Kb,   — 


Send  for  details 
Video  Cassette 
available 

COUNTRYWIDE 
DEMONSTRATIONS 
ARRANGED 


Agents 


AGENTS  WANTED 

To  cover  all  areas  to  sell  new  shaving  oil  plus 
unique  razor  system.  Good  rates  of  commission. 

Please  apply  to:  — 
Mr.  D.  Allison  on  0924-278181  (Daytime) 
or 

0977-682532  (evenings  and  weekends) 
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Shopfitting 


BUYING  »  SELLING  J*  SHIPPING  *  CONFIRMING  *  WAREHOUSING  *  EXPORTING  M  PACKAGING 


COMPLETE 

EXPORT  SERVICE 

CONTACT  US  FOR  YOUR:  EXPORT 
REQUIREMENTS  INCLUDING  PROPRIETARY 
GENERIC  PHARMACEUTICALS  AND  BRANDED 

-  UNBRANDED  COSMETICS  WORLDWIDE. 
INQUIRIES  FROM  MANUFACTURERS  SEEKING 
EXPORT  MARKETS  FOR  THEIR  PRODUCTS  ALSO 
WELCOME. 

INTERPH ARM  EXPORTS  LTD, 
216  ST.  JAMES'S  ROAD,  CROYDON, 

SURREY  CRO  2BW. 
TELEX:  8951260  TEL:  01-683  1160 


«  EXPORTING  *  PACKAGING  *  FORWARDING  K  BUYING  M  SELLING  «  SHIPPING  *  EXPORTING 


(LuxLine 


SHOPFITTING  SERVICE 


IM.P.A.  &  NUMARK  APPROVED 

FREE  PLANNING  AND  ADVICE.  FOR  YOUR 
SHOPFITTING  PROJECT. 

Contact:  -  LUXLINE,  8  COMMERCE  WAY,  LEIGHTON  BUZZARD, 
BEDS.  Tel:  0525  381356. 


Stock  for  Sale 


Trade  Services 


Tablet  Production, 
Liquid  Production, 
Powder  Production, 
Packing  ... 


PERFUMES/COSMETICS 

A  wide  range  of  branded  and 
non-branded,  from  one  of 
London's  leading  perfumery 
and  cosmetic  wholesalers. 

SHURE  ENTERPRISES, 

5-7  Great  Eastern  Street, 
London  EC2. 
Tel:  01  247  3122 
Telex:  894921  SHUREG 
Open  Mon-Fri  10.00  am-6.30  pm. 
Sunday  9.00  am  2.30  pm. 
We  deliver  reasonable  orders. 


STORE  FITTINGS 

LIMITED 
For  the  ULTIMATE  in 
pharmacy  design  with 

emphasis  given  to 
individual  requirements. 

Telephone:  0626  832059 

Allplan  House,  Cavalier 
Road,  Heathfield,  Newton 
Abbot,  Devon  TQ12  6TG. 


Business  opportunities 


CONTRACT  PHARMACEUTICAL  SERVICES  LIMI  TED 
Park  Road.  Oversea!.  Burton-on-Trent.  Staffordshire. 
Telephone  (0283)  221616.  Telex  341345. 


START  A  VIDEO  CLUB! 

70,000  films  for  hire  from  14%p  per  day.  Exchange  titles  as 
often  as  you  like  free  of  charge. 
Min  outlay  only  €125. 
Phone  01  226  7801/7836 
Retailers  only  —  private  houses  not  served) 


CHEMISTS' 
DRUGGIST 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

Benn  Publications  Ltd.,  Sovereign  Way, 

Tonbridge,  Kent  TN9  1RW 

Telephone:  Joanna  Young  0732  364422  Ext.  272 

Copy  date  4pm.  Tuesday  prior  to  publication  date 


ORDER  FORM 


Please  insert  as  below  our  advertisement  under  the  heading 


Please  invoice. 


.insertions. 


PLEASE  PRINT 


Name 


Address 


one 


Date 


Signed 


Typesetting  and  graphics  by  Magset  Ltd.,  Sidcup.  Kent.  Printed  by  Riverside  Press  Ltd  ,  Whitstable,  Kent  Published  by  BENN  PUBLICATIONS  LTD  ,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Registered  at  the  Post  Office  as  a  Newspapei     16;  16/8s 


Manufacturing  &  Distributing  Services 


A  new  DoKycycIine  tablet 
from  Cox  Pharmaceuticals 

Now  available 
from  your 
usual  wholesaler 

^fll^^fl  Presentation:  Canon  containing  blister  stnpof  lOtableu  Basic  NHS 
mBSSKT  Pr"  e  £4.1 1  PI  1866/001  I  l  egalcategoi ,  P<  iM  I  ...  h  iblf 
BfQPMi      Doxjrcycline  Hydrochloride  B  P  equivalent  to  lOOmg  Doxycycline  base 

^^^^  Cox  ContinentaJ  Limited,  Whiddon  Valley.  Barnstaple.  Devon  EX32  8NS  Tel  0271  75001 


PARACETAMOL  TABLETS? 

WE'RE  THE  UK's  LARGEST  SPECIALIST  PRODUCER! 

In  bulk  or  bottles,  strip  pack  or  own  label  —  try  us  for 
m\f'w\m  m  %mokwm 

Fast  service  —  unbeatable  prices  —  from 

THE  WALLIS  LABORATORY, 

11 CAMFORD  WAY,  SUNDON  PARK,  LUTON  LU3  3AN 

TEL:  lintel  05W5M8M 


Focus  Solutions 

Suppliers  &  Wholesalers  of 
Contact  Lens  Solutions 
Eye  Care  Cosmetics 
and  Accessories 

Abatron  Allergan 

Barnes  Hind 
Bausch  &  Lomb 
British  American  Optical 

Burton  Parsons 
Calotherm  Contactasol 
Cooper  Vision 
Eye  Care,  Hydron,  Kelvin 

Optique,  Sauflon 
Smith  &  Nephew,  Titmus 

Telephone  Marion  Byers  at 
Berkhamsted  (04427)  74326 
for  details 

Focus  Contact  Lenses 

Northbridge  Road,  Berkhamsted, 
Herts.,  HP4  1  EH 


® 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  DDL 
Tel:  01-889  3151/6 


FAIRFIELD  DISPLAYS 


Floating  Window  Display  System 


SHOPFITTING  & 
DISPLAY  EQUIPMENT 
Large  range  of  toughened 

glass  cubes,  glass 
counters,  showcases,  wall 
units,  counter  top 
displays. 
Agents  throughout  U.K. 
Send  for  free  brochure. 
NEW  SHOWROOM: 
32  Victoria  Road,  Farnborough, 
Hants.  GUM  7PG. 
Tel:  0252  546191 


Apeils  Systems 


From  Apeils  Systems  a  com- 
plete range  of  shop  and  dispensary 
equipment  designed  to  increase 
your  profits. 


Umdaschi  The  modular  system  for 
'   I  your  ideas 


FTSmi  Precision  Dispensary 
Cl!  I  Id  stock  control  system 

Unit  F,  Dalroad  Industrial  Estate 
Dallow  Road,  Luton 
Bedfordshire  LU1  1SP 
Telephone:  Luton  (0582)  30833 


ORALCER 


SLOW  RELEASE  F 


pellets* MOUTH  ULCERS 


NOT  A  GEL  -  NOT  A  PASTILLE  -  BUT  PELLETS 
that  slowly  release  2  Active  ingredients  at  site  of  ulceration 
VITABIOTICS  LTD.  122  Mount  Pleasant  Alperton  Mddx.  01-903  5541 


THEM 


THE  RETAIL  CHEMIST  EXHIBITION 

The  Cunard  International  Hotel,  London  W.6.  11-13  September  1983. 


INFORMATION  and  ADMISSION  TICKETS  from: 

TRADES  EXHIBITIONS  LTD,  Exhibition  House,  Spring  St,  London  W2  3RB.  Tel:  01-262  2886. 
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Dermidex 
has  its  peak  sales 
in  the  Summer . . . 
with  peak 
advertising  too! 


*  Over  60%  of  consumer  sales  in  the  five 
peak  summer  months 

*  A  £200,000  Press  campaign 
spanning  the  summer  months 
PLUS  a  special  campaign 
to  Health  Visitors  and  Community  Nurses. 

*  Were  you  one  of  the  20  to  30%  of  chemists 
who  were  OUTOF-STOCK  last  year  when 
demand  was  at  its  greatest.  Don't  miss  out 
this  year- order  now! 

*  AS  STOCKS  OF  BOTTLES  RUN  OUT  - 
WE  ARE  INTRODUCING  NEW  TUBE 
PACKS  (30g  and  50g)  DURING  THE 
SUMMER  (See  illustration) 

*  Every  order  carries  the  full  International 
Laboratories  Guarantee 

TIME  TO  TAKE 

DERNIDEX 

—seriously 


